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The LA Fashion District Business 
Improvement District (BID) is a private, 
non-profit corporation created and 
maintained by property owners. 
We serve the LA Fashion District 
community -- businesses, employees, 
residents, visitors, and more. Our 
mission is to help facilitate and 
provide a clean, safe, and friendly 
place to work, shop, live, and do 
business.

We serve a 107-block area generally 
between 7th Street to the north and 
the Santa Monica 10 Freeway to the 
south, and from Broadway to the west 
and Paloma Street to the east. 

LA Fashion District BID services 
include:

CLEAN & SAFE -- The LA Fashion 
District’s sidewalks and public right-of-
way are maintained and patrolled by 
our Clean and Safe Teams. Clad in the 
LA Fashion District’s historic signature 
yellow, these teams are on patrol 24 
hours a day, 7 days a week. 

The Clean Team crew is responsible 
for keeping up with the demands of 
the district’s cleanliness, and keeping 
the public right-of-way free of excess 
trash, graffiti, and so much more.

As goodwill ambassadors for the LA 
Fashion District, the highly visible staff 
of yellow-shirted Safe Team members 
welcome and enhance experiences for 
residents, visitors, and employees in 
the LA Fashion District.

MARKETING & EVENTS -- The 
Marketing Team is responsible for 
elevating the LA Fashion District’s 
brand. Through comprehensive 

ABOUT THE BID

marketing, communications, and 
special events program, the LA 
Fashion District BID promotes the 
LA Fashion District as a premier 
destination for shopping, dining, living, 
working, and doing business. Year-
round marketing and communications 
activities include, but are not limited 
to: managing fashiondistrict.org, 
managing social media profiles, 
publishing monthly newsletters and 
quarterly reports, and producing 
annual reports.

POLICY -- The Policy department 
focuses on monitoring, researching, 
and reviewing State and Local 
municipal legislation, initiatives, 
and programs that may impact the 
Fashion District community.

The LA Fashion District BID is 1 of 9 
BIDs in Downtown LA and 1 of over 
40 BIDs in the City of Los Angeles. A 
binding assessment levied on property 
owners funds BID activities, and a 
15-member Board of Directors elected 
by district property owners oversees 
the organization. 

To learn more about the LA 
Fashion District BID, please visit 
fashiondistrict.org.

2024 BOARD OF DIRECTORS
KARA BARTELT 
Hoxton Hotel

MARK CHATOFF 
California Flower Mall

MARGOT GARCIA 
The Hirsh Collective

TOM KEEFER 
The New Mart

ERIC KIM 
California Market Center

STEVEN KIM 
Daily Investment

LISA KORBATOV 
Fisch Properties

SUZETTE WACHTEL 
KMW Enterprise, LLC

JESSICA LEWENSZTAIN 
ANJAC Fashion Buildings, LLC 
The Orpheum Theatre

DEAN NUCICH 
Urban Offerings

DIANE H. PAPPAS 
J&E Solutions, LLC

LAURIE ROSEN 
Academy Award Clothes

LAURIE SALE 
SCS Building Fund, LLC

KAYHAN SHAKIB 
Raha Lakes Enterprises, LLC

BRIAN TABAN 
JADE Enterprises
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YOUR OPERATIONS TEAM AT WORK

Quarter 2 was incredibly productive for our Community Services 
team, showcasing the daily dedication and hard work of our 
Clean & Safe Teams in our community. 

In April, the Clean Team executed an enhanced cleaning of the 
expansion area. This initiative involved dedicating a substantial 
portion of the team to conduct targeted weed and graffiti 
abatement, major trash collection, and thorough pressure 
washing. This enhanced cleaning effort is a quarterly activity that 
supplements our ongoing daily cleaning routines, ensuring that 
the district remains pristine and welcoming for all who visit and 
work here.

May was a particularly busy month as our team rose to the 
challenge of supporting the Flower District during its peak 
season. The Mother’s Day holiday attracted nearly 300,000 
visitors to the Flower District, making it one of the busiest times of 
the year. To manage the increased foot traffic and resulting trash, 
we deployed dedicated Safe Team foot beat officers and Clean 
Team crews. Their presence was instrumental in maintaining 
order and cleanliness, allowing visitors to enjoy their shopping 
experience amidst the bustling crowds.

June marked an exciting development for our Safe Team as we 
introduced e-bikes to their fleet. These electric bikes are designed 
for continuous use across various terrains and are perfect for 
the diverse surfaces within the district. By incorporating e-bikes, 
we aim to reduce the amount of time officers spend patrolling 
in vehicles, promoting a greener and more efficient approach to 
maintaining safety without compromising response times.

To stay informed about all the initiatives and achievements of our 
teams, we invite stakeholders to sign up for our monthly “Updates 
from the BID” newsletter at fashiondistrict.org/subscribe

Detail cleaning in the expansion area

Trash resulting from Mother’s Day in the Flower District Safe Team officers with newest e-bikes

Detail cleaning in the expansion area
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680

TONS OF TRASH
COLLECTED

(equivalent to the 
weight of 5 antarctic 

blue whales)

150

TRASH CANS
MAINTAINED

(fix or restore  
damaged trash cans)

4,576

GRAFFITI
ABATEMENT

(labor assistance to 
remove graffiti)

6,603,367

SQ. FT. 
PRESSURE WASHED
(equivalent to about 7  
Crypto.com Arenas)

257

BULKY ITEMS
REMOVED

(illegally dumped 
items like couches, 
mattresses, etc.)

70

WEED 
ABATEMENT

(trims or cuts of over-
grown weeds or grass 

on sidewalks)

204

FECES CLEANED

(removal and cleanup 
of feces on sidewalks 

or curb lines)

215

SYRINGES  
DISPOSED OF

(number of syringes 
collected and  
disposed of)

CLEAN TEAM STATISTICS

SAFE TEAM STATISTICS

LOCATION
CHECKS

60,587

(checking the area,  
showing their presence,  

reporting any crime) 

17,103

MERCHANT
CONTACTS

(check in with merchants  
to see if they have any 

questions and/or problems)

477

CITIZEN
ASSISTS

(provide directions, answer 
questions, or help look for 

lost vehicles)

87

ROBERRY/
VANDALISM

(responding to calls about 
robberies or vandalism to 

property) 

21

FIRES

(responding to calls for 
encampment, property, or 

trash fires)

12

DRINKING IN 
PUBLIC

(contact with people who 
are publicly intoxicated) 

164

WELFARE 
CHECKS

(checking on a person 
who appears to be sick or 

injured)

742

DISORDERLY 
CONDUCT

(responding to calls about 
disturbing the peace) 

TRESPASSING

(responding to calls about 
individuals not authorized to 

be on a property) 

290
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COMMUNITY SERVICES BY THE NUMBERS

88,165
Total Calls for Service

80,098
Safe Team Calls

8,067
Clean Team Calls

Saturday
Busiest Day 
of the Week

SQ. FT. PRESSURE WASHED BY MONTH

TONS OF TRASH BY MONTH

5/18/24
Busiest Date

of the Quarter

+14,277
Difference from Q1

Here, we highlight the remarkable efforts of our Clean & Safe Team, showcasing 
their dedication to maintaining a clean, safe, and vibrant LA Fashion District through 
impressive statistics and achievements.
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HOMELESS COUNT

Conducted monthly by our dedicated Safe Team Officers, the count occurs consistently 
on the same day at the same time, allowing for accurate and reliable data collection. 
With this, we aim to track trends, identify areas of concern, and implement targeted 
strategies to support individuals experiencing homelessness within our community.

532
Maximum

-151
Difference from 2023

497
Minimum

HOMELESS COUNT COMPARISON

HOMELESS COUNT BY MONTH

554
3 Years Average

612
3 Years Maximum

(August 2022)

454
3 Years Minimum

(March 2024)
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MARKETING HIGHLIGHTS

Mother’s Day and Father’s Day in the LA Flower District and 
throughout the neighborhood were celebrated with remarkable 
success this year. The festivities brought a surge of visitors to 
the district, all eager to find the perfect floral arrangements and 
unique gifts for their loved ones. The LA Flower District was 
bustling with activity, showcasing the district’s vibrant energy 
and wide variety of flowers. 

A SUCCESSFUL IPW PRESS TOUR

A highlight of our recent activities was the successful IPW Press 
Tour held in early May. The tour began with a warm welcome to 
the press group at the Santee Alley, where they experienced 
the bustling atmosphere that makes the area unique. The 
group then visited our iconic LA Flower District, enjoying a 
walk through the California Flower Mall, which left a lasting 
impression on our guests. The final portion of the tour was held 
at City Market South, where attendees participated in a floral 
bouquet-making class led by OldVine Florals and sponsored by 
The Original Los Angeles Flower Market.

We are incredibly grateful to our sponsors and partners who 
made the IPW Press Tour a success. Special thanks to Tom 
Keefer of the New Mart for arranging sponsored light bites 
by Amanté Italian Restaurant and a delightful wine-tasting 
experience by Vintres wines. Our heartfelt appreciation also 
goes to City Market South for donating their space, OldVine 
Florals for leading the floral class, and The Original Los 
Angeles Flower Market for providing the beautiful florals. 
The event not only highlighted the district’s unique offerings 
but also strengthened our community ties and showcased the 
collaborative spirit that propels our neighborhood forward.

Our ongoing efforts to boost stakeholder and community 
engagement remained a top priority, with continued outreach 
and collaboration initiatives. We are excited to build upon these 
achievements and further amplify our impact in the coming 
quarters.

Group of press on IPW Press Tour in the LA Fashion District

Bouquet-Making Class during IPW Press Tour in the LA Fashion District

WEBSITE
PAGEVIEWS

576,801

BLOG
PAGEVIEWS

33,569

TOTAL
FOLLOWERS

68,441

TOTAL
FOLLOWERS

91,081

TOTAL
FOLLOWERS

9,799

TOTAL
IMPRESSIONS

33,546

EMAIL
SUBSCRIBERS

12,516



	 FASHIONDISTRICT.ORG  |  213.488.1153

PAGE 9

FOR THE NEIGHBORHOOD

We’ve been busy working on several 
projects to enhance our district, and 
we hope you’ve noticed! 

ART INSTALLATION AT 9TH/MAIN 

Artist S.c. MeRo has been helping 
us transform the 9th & Main Street 
median. To celebrate Earth Day, S.c. 
MeRo turned the median into “The 
Habitable Zone.” You can pay a visit to 
the Zone until the Fall season! 
 
A NEW STREETBOX PROJECT

We are excited to announce an 
upcoming collaboration with 11:11 
Projects aimed at engaging our vibrant 
artistic community. This initiative will 
transform six utility boxes throughout 
the neighborhood into captivating works 
of art, reflecting the dynamic energy of 
the Fashion District. 

We are calling on local artists to 
participate in this project, which 
promises to add a splash of creativity 
and color to our streets. The project 
is set to be completed by the end of 
July, and we look forward to seeing the 
neighborhood come to life with these 
new artistic expressions.

“The Habitable Zone” by S.c. MeRo

SIGNIFICANT UPDATES TO ONLINE RESOURCES

We are thrilled to share significant updates to our online 
resources, designed to enhance the BID’s marketing 
services. 

Our new venue space directory makes it easier than 
ever to find and book event spaces within the Fashion 
District. We’ve also upgraded our leasing opportunities 
directory, providing more detailed and user-friendly 
listings. A major update to our “Business Resource Hub” 
now includes direct links to vital stakeholder resources, 
offering comprehensive support at your fingertips. 

We’d also like to remind you of the free resources 
available simply for being part of the LA Fashion District 
BID: a free business directory, inclusion in our social 
media marketing, a free events calendar, and free email 
marketing. These tools are here to help your business 
thrive and stay connected within our vibrant community!

Rendering of anticipated box transformation

We continue to be committed to creating a vibrant and thriving community. Be sure to 
follow us on social media to see what we’re up to next. @lafashiondistrict

Event Spaces directory and Leasing Opportunities directory
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DISTRICT OVERVIEW - VISITATION METRICS

Insights and visitor demographics provided in this report were aggregated using datasets from the start of April 2024 to 
the end of June this year and are benchmarked against quarter - 2 of 2023 to provide a look at Year-over-Year changes 
that have taken place.

12:00pm

3.1m
Unique Visitors

6M
Visits

saturday
Most Visited
Day

1 pm
Most Visited
Hour of Day

66k
Median
Income

hispanic
75k-100k
Typical
Visitor
Profile

1.94
Visit Freq.

q2 - trend

1.99M -7.02%

+1.65%

+3.15%

2.10M

1.90M

Month Visits

apr

may

jun

Baseline
Trend

109 min
Avg. Dwell
Time

Q2 2024 KEY INSIGHTS

6.1M
Visits

3.1m
Unique Visitors

1.94
Visit Freq.

119 min
Avg. Dwell
Time

Q2 2024

Q2 2023

 -1.64% in visits compared to Q2 2023

Source Placer.ai
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DISTRICT OVERVIEW - VISITATION METRICS

12:00pm

4M

VISITS BY MONTH

DAILY VISITS

Source Placer.ai

Source Placer.ai
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DISTRICT OVERVIEW - VISITATION METRICS

12:00pm

4M

HOUSEHOLD INCOME BY GROUP

HOURLY VISITS

Source Placer.ai

Source Placer.ai
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DISTRICT OVERVIEW - VISITATION METRICS

12:00pm

4M

MEDIAN AGE DISTRIBUTION

VISITS BY WEEKDAY

Source Placer.ai

Source Placer.ai
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VISITOR JOURNEY, ROUTES & DENSITY

VISITORS’ ROUTES: TO DISTRICT

TOP 5 PRIOR VENUE VISITS

VISITORS’ ROUTES: FROM DISTRICT

TOP 5 POST VENUE VISITS

McDonald’s (201 W Washington Blvd)
El Mercado de Los Angeles (3425 E 1st Street)
ROW DTLA (777 S Alameda St)
California Market Center (110 E 9th Street)
St. Vincent Court (650 S Hill Street)

King Taco (1951 S San Pedro St) 
Intl. Packing Express (1042 Stanford Ave.) 
Santee Alley
In-N-Out (28368 Sand Canyon Rd)
McDonald’s (201 W Washington Blvd)

<0.5% 
<0.5% 
<0.5% 
<0.5% 
<0.5%

<0.5% 
<0.5% 
<0.5% 
<0.5% 
<0.5%

Visitor Journey looks into the familiar places visitors originate from and the places they head to after leaving the district. 
Visitor Routes provide insights into the typical roads visitors take to and from the district. By comparing Visitor Journey to 
the Visitor Routes, you are able to look into the commercial activity that takes place to and from the point of interest.

Home 53% 41.3%

6.9% 10.7%

6.4% 5.2%

4.6% 5%

3.3% 3.5%

PRIOR VISITOR JOURNEY POST

Home

Dining

Work

Shops & Services

Groceries

Dining

Work

Shops & Services

Other

Source Placer.ai
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VISITOR AUDIENCE: DEMOGRAPHIC PROFILE

The Visitor Audience shows a demographic profile interred directly from unique visitors and focused on characteristics such as Visitor 
Origins (where visitors visit from), Ethnicity, Household Income, and Consumer Segmentation. It is used to create a demographic profile 
of a typical visitor and answer questions about customers who visit the district.

The Visitor Origin maps depict the density of visitors by Zip Code and is used to reflect 
Household Income data leveraged by US Census data. 

VISITOR ORIGIN: HOME VISITOR ORIGIN: WORK ETHNICITY

60.9%
Hispanic

15.4%
White

11.8%
Asian

8.9%
African American

KEY INSIGHTS: TRADE AREA COVERAGE

Location

Home

Work

<30mi 14,452,386

<30mi 10,792,608

Distance Visitors

RANKING INDEX - SHOPPING DISTRICTS IN CALIFORNIA

#

1 la fashion district 6.01m

4.64m

3.16m

2.63m

2.14m

downtown santa monica

mojave river crossings, apple valley

liberty station retail, san diego

filmore shopping district, san francisco

2

3

4

5

Name Visits
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IN THIS ISSUE

A SUCCESSFUL IPW PRESS TOUR 
We are incredibly grateful to our sponsors and 
partners who made the IPW Press Tour a success.

FOR THE NEIGHBORHOOD 
We’ve been busy working on several projects to 
enhance our district, and we hope you’ve noticed! 

YOUR OPS TEAM AT WORK 
Don’t miss out on our monthly “Updates from 
the BID,” featuring Clean & Safe highlights and 
statistics.

WWW.FASHIONDISTRICT.ORG


