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Letter from the

Board Chair

rends come and go, but some things are never out of style. Over

the last century, Hollywood has built a brand as the world’s

most famous neighborhood. It’s a place where creative people

from around the globe come to make their dreams into reality.

Through highs and lows, Hollywood has retained its lure, and our
hospitality sector remains strong despite the ongoing pandemic.

While 2021 has most certainly been a challenging year for everyone,
Hollywood has fared better than many places. Domestic travel picked up
early in the summer, and in November we were finally able to welcome
international travelers back to Hollywood. At the same time, fashion house
Gucci broadcasted images of Hollywood around the world, as they paraded

over 115 showstopping looks down an entire city block of the Walk of Fame.

Significantly, we were able to announce the hiring of our new President &
CEO, Kathleen Rawson. For the past 25 years, Rawson has served as the CEO
of Downtown Santa Monica, Inc., a private nonprofit company contracted
with the City of Santa Monica to manage programs to enhance the vitality of
the District. Downtown Santa Monica, Inc., with an annual budget of nearly
$8 million, is the largest property-based assessment district, by budget,

in the State of California. Rawson also serves as chair of the International
Downtown Association (IDA), the essential membership organization

for professional place management leaders worldwide. With Kathleen’s
experience and leadership, we know the Hollywood Partnership will be firing
on all cylinders in the new year!

We celebrated our organization’s 25th year with our annual All Property
Owners Meeting in November. Both our Councilmember, Mitch O’Farrell,
and our LAPD Hollywood Captain Brent McGuyre joined us to mark the
occasion and look forward to the next chapter for the HP. We also produced
a “Year in Review” video, where our outgoing Vice Chair, Katie Zandona,
took stock of our progress in 2021. While we had to hold this milestone event

virtually, we are hopeful for a return to in-person meetings in 2022.

Drawing on the glamor of Old Hollywood, several new upscale hotels,
atftractions, and restaurants opened in Hollywood in the fourth quarter.

The Godfrey Hotel, Thompson Hotel, and Tommie Hollywood all opened
their doors, revealing sleek, modern lobbies, chef-driven restaurants, craft
cocktail-driven bars and lounges, and magnificently appointed guest rooms.
Grandmaster Records, an expansive new restaurant with a rooftop bar,
revived a building that formerly housed a historic recording studio. In the
meanwhile, California-based restaurant group Ozumo Concepts announced

that it will soon be opening Magari, bringing Japanese-Italian from a James
Beard-winning chef to the beautiful space at Columbia Square formerly
occupied by Paley. Over at 6530 Sunset Blvd, the gorgeous 1928 Spanish
courtyard building erected by silent Western film star Fred Thomson has
been given new life by Superba Food + Bread.

Adhering to numerous health and safety regulations, our museums and
attractions added to the allure of Hollywood. Impact Museums’ wildly
successful Immersive Van Gogh Exhibit reinvigorated the area around Sunset
and Cahuenga. After shipping delays, the artifacts that make up the Pink
Floyd Exhibition “Their Mortal Remains” arrived at the Vogue Multicultural
Museum to throngs of music fans. At Hollywood & Highland, the Icons of

Darkness exhibit drew fans of science fiction, fantasy and horror films.

Pedestrian traffic was significantly up from 2020, returning to about 80% of
pre-pandemic levels in the late summer months. In Q4 2021, there were over
twice as many passengers traveling into LAX as there were in Q4 of 2020, 15
million compared to 6.1 million; many of them Hollywood-bound. As we all
adapt to this new day and age, we are confident that while fashions may
change, Hollywood will always be relevant.

Sincerely,

C. Drew Planting
Board Chair




Hollywood in Focus

Over 25 years ago, property owners in Hollywood banded together to form one of the first
property-based business improvement districts (PBID) in the state of California. The PBID was
named the Hollywood Entertainment District and was designed to provide enhanced services

to properties within the district, with the goal of improving the area’s cleanliness, safety,

beautification, and economic vitality.

In 2019, the HED was renewed for the fourth time, and the district boundary was expanded
to include the expiring Sunset & Vine PBID. The expanded HED now encompasses 70 square
blocks and incorporates the two main east-west corridors in Hollywood, Hollywood Boulevard

and Sunset Boulevard.

The HED is managed by The Hollywood Partnership (The HP), a non-profit 501(c)(6)
organization. The 2019 renewal and expansion of the HED prompted a strategic planning
process to develop a five-year plan for The HP that aligns the priorities of the organization
with the HED’s evolving landscape and most pressing needs. Under the leadership of its first
President and CEO Kristopher Larson, the Hollywood Partnership created a strategic plan
titled Hollywood In Focus. The plan outlined a clear vision and mission, measurable goals and
objectives, and a refreshed organizational structure capable of delivering on the expectations
set forth in the plan. The HP established four stakeholder committees corresponding to
the plan’s four key goals to provide insight and direction throughout plan implementation.
Summaries of The HP’s achievements from 2021 appear on the following pages and are

grouped according to their respective goal and committee.

The Hollywood Partnership’s Mission Statement:
To enhance the appeal, vitality, and well-being of the Hollywood community

from the ground up.



Place Management

Cleanliness and safety are fundamental to influencing the perception of place, and foundational
to The Hollywood Partnership’s ultimate success. Welcoming communities that deliver positive,
memorable human experiences generate encouraging word of mouth and helpful media
coverage which support a virtuous investment cycle.

The overall goal of The Hollywood Partnership’s Place Management Program is ensuring that the
Hollywood Entertainment District is clean, safe and welcoming. Place Management activities are
the organization's highest budgetary investment and as such require streamlined collaboration
among the service providers in order to ensure operational success and meet or exceed

stakeholder expectations.

Highlights and Achievements

#1 - Integrated Communications Across the
Ambassador Program

Continued with an integrated clean, and safe hospitality
ambassador program that proactively manages

the demands of Hollywood through teamwork and
communication. This was established through a newly
equipped dispatch center, digital radio communications
system and app technology to alert and assign tasks to
team members.

#2 — AVADE De-Escalation Training Program for

District Stakeholders

In March 2021, 10 members from our Cleaning, Street
Outreach, Security and Hospitality management teams
received Train the Trainer de-escalation training which
was designed fo educate, prevent, and mitigate the risk of
escalation, aggression, and violence in the workplace. This
training also developed habits that assist in diffusing and
de-escalating angry individuals. By the end of 2021, a total
of 231 individual staff members and district stakeholders
had received this training course in both online and
classroom formats.

#3 — Program Management Oversight and Clean Team
Technology Upgrade

Continued to ensure that the HP is providing proper
management and oversight of vendors and their work
programs, including submission of detailed reports

that reflect the delivery of services which is presented

in committee and board meetings. Established new
technology with the Clean Team in 2021 to ensure
management is able to properly analyze where cleaning
tasks are being conducted to understand trends and staff
performance. The mapping technology has also been used
to share during meetings as a visual to reflect all the hard
work the team has done in order to keep the district clean
and hospitable.

#4 - Special Projects Team Launch

Stood up a Special Projects team which was embedded

in the Clean team and worked closely with the Street
Outreach team. The cooperation building with the unhoused
population to remove abandoned property and trash was

a highlight in 2021. This new team was a direct contributor
to the over 1000 tons of trash removed from the district
through these type of proactive cleanings in 2021.

#5 — Street Outreach Team Deployment Increase
Increased the street outreach team staffing from 1.5 FTE

to 4 FTE employees to increase engagement with the
unhoused population to de-escalate situations and provide
referrals to those that are in need. This new team also
included a Director of Street Outreach which was vital to
the information sharing with other outreach organizations
and the analyzing of daily contacts and bimonthly district
homeless counts to understand the area trends.
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Place Enhancement

trees maintained 101
palm trees trimmed 452
waste receptacles added 14

The efforts of the Place Enhancement Committee contribute to the beautification of place enhancement projects -

Hollywood'’s public realm, ensuring a positive and memorable Hollywood experience for all. * new mural 1
As Hollywood continues to evolve into a multi-dimensional neighborhood, enhancements to
the public realm benefit visitors and the growing number of employees and residents who
call Hollywood home.

e "Lights Up: Hollywood" projects 7
*  Holiday decorations installed 27

- |
(8

Highlights and Achievements

#1 - Lights Up: Hollywood #4 — Continuous Waste Receptacle Additions in the District
Launching the “Lights Up: Hollywood” lighting fagade As we continue to maintain the public realm, The HP is
support program saw much success in its first year. Seven adding waste receptacles annually. This past year, 14 waste
projects have been completed and the Goal 2 Committee receptacles were purchased and placed in prime locations
will offer the program a second time in 2022. in the district.

#2 - Set the Scene #5 - Annual Holiday Decorations

In partnership with Arts Bridging the Gap and artist This year also saw the annual placement of holiday

Alexandra Nechitq, this year’s Set the Scene program wasa  decorations on Hollywood Blvd.
true success! The program funded the mural that is located

on the back of the property at 6800 Hollywood Blvd. and it

is a sight to be seen!

#3 = Maintaining Hollywood's Urban Forest

This year, 101 trees and 452 palms were trimmed. Working
in coordination with the Urban Forestry Division of the City
of Los Angeles, The HP ensures that the palms are trimmed
annually and that the trees in the district that need to be
maintained are as well.

"LIGHTS UP: HOLLYWOOD"
PROJECTS SUPPORTED

452

PALM TREES TRIMMED



Stakeholder Engagement

Hollywood has a vast number and array of stakeholders, including property owners, business
owners, residents, employees, visitors and cultural institutions. Through the organization’s
social media, online and in-person engagement events, and other forms of direct outreach,
The HP partners with all who care for the neighborhood and share The HP’s vision for
Hollywood as a place where experiences exceed expectations.

Highlights and Achievements

#1 - Produced Engagement events that helped

connect Hollywood locals and introduce them to the
Hollywood Partnership

Three Engagement events were produced in 2021. In June,
Eastown hosted “Music + Mystery,” a free, all-ages outdoor
concert and scavenger hunt honoring Hollywood'’s musical
heritage. In October, “Influencer for a Day” featured unique
photo ops and an interactive experience where attendees
got fo pose as social media influencers, with a reception at
the Breakfast Club hosted by influencer Celine Linarte (her
video from the event racked up over 22K views on TikTok).
In December, the Thompson Hotel hosted our Jollywood
Holiday Happy Hour mixer.

#2 - Hosted local residents and workers in conversations
designed to connect them with others in the Hollywood
neighborhood and provide feedback on community needs
Five groups were convened throughout the year for
informative presentations and conversations to better
assist stakeholders in various sectors. They included retail
& services, residential, creatives, food & beverage, and
tourism. The residential group contfinued to meet
throughout the year.

#3 — Shared the work of the Hollywood Partnership and
promoted the district by producing highlight videos and
photography assets

Through our contract with Watto Studio, ten videos were
produced, including the 2021 Year in Review video shown at
our 25th annual All Property Owners Meeting.

#4 - Created “Who to Call” campaign to educate
stakeholders on which service provider to contact for

a variety of situations/needs

To assist stakeholders in quickly determining the proper call
to make for various incidents, materials were created to
clarify when to call 9-1-1 and when to call our HP Dispatch,
as well as the LAPD non-emergency number. Hospitality
Ambassadors distributed posters, wallet cards and magnets
to all businesses within the District. The information was also
included on The HP’s website.

#5 — Maintained regular communication with Stakeholders
via newsletters, weekly emails, and social media
Throughout the ebbs, flows, and changing situations with
regards to pandemic protocols and regulations, The HP
kept our community up-to-date on the latest developments
through our communications channels. “Hollywood
Happenings” brought the best of events and business
offerings on a weekly basis, while the Friday Flash Briefing
delivered a digest of Hollywood-related headlines. Our
social media following increased throughout the year, with
a notable 62% increase in Instagram followers, largely due
to a viral video on that platform of one of our clean team
members removing graffiti from the Walk of Fame.

1,371,246

VIDEO VIEWS ACROSS YOUTUBE,
FACEBOOK, AND INSTAGRAM

42

- PRESS ARTICLES ABOUT HOLLYWOOD
FROM OUR OUTREACH

2,066

NEW FOLLOWERS ACROSS THE HP
SOCIAL MEDIA PLATFORMS

printed newsletters (mailed to all 2,308
property owners)

digital newsletter subscribers 2,175
website visits 103,805

video views across Youtube, Facebook, 1,371,246
and Instagram

press articles about Hollywood from 42
our outreach

new followers across The HP social 2,066
media platforms

impressions across The HP social 2,275,231
media platforms

engagement across The HP social 48,266
media platforms




Advocacy & Economic

Development

Economic vitality is the foundation of a vibrant community. To this end, the overarching goal
of The HP’s Goal 4 Committee is to inspire economic investment within the district. Through its
2019 Hollywood Strategic Plan process, The HP’s Board of Directors established a new priority
of advocating for programs, policies and regulations that would further economic growth in
the district with the activation of underutilized properties, increased leasing activity, and new

capital investment.

Highlights and Achievements

#1 - Produce Quarterly Market Reports

Continuing on the success of the formal research program
with the production of quarterly market reports launched
in 2020, The HP continued to position the organization

as a subject matter expert, assist property owners in
leasing activity, and to help shape the narrative of the
Hollywood submarket.

#2 — Administer the Hollywood Restaurant

Support Program

In 2020, The HP created the Outdoor Dining Furniture
Support Program to assist restaurants in temporarily adding
or expanding outside dining options to accommodate
COVID-19 related health standards. Since the launch of the
programs in early 2021, The HP worked with a dozen food &
beverage business operators to facilitate program support.

#3 — Generate National Media Coverage

The strategy to build an empirically-backed expert voice
continued to bear results. The New York Times featured
The HP as a part of an analysis of the resilience advantages
for urban areas which feature a diversified land use
composition. Additionally, The HP worked with the LA Times
to get coverage about Hollywood'’s recovery.

#4 — Advocacy to Support Resumption of City Services /
Cleaner Public Realm

In partnership with the Hollywood Chamber, The HP helped
advocate for two critical ordinances at City Council before
the elected left for recess. The two ordinances returned
critical sanitation services to help manage the impact

of homeless encampments while the second will create
limitations on where encampments can be located.

quarterly reports published
data requests fulfilled
advocacy positions taken
businesses assisted

businesses provided with heaters

businesses provided with support for
outdoor dining

12
10

8

DATA REQUESTS
FULFILLED




HP

by the Numbers

The Hollywood Partnership prides itself on its multifaceted

outcomes, and the following dashboard represents a sample of

key organizational metrics that reflect its core mission.

Goal 1: Place Management

OF TRASH
COLLECTED

@

10\ 8,395

CALLS FOR SERVICE

Goal 3: Stakeholder Engagement

S

1,371,246 VIDEO VIEWS ACROSS
YOUTUBE, FACEBOOK, AND INSTAGRAM

2,066 NEW
FOLLOWERS

ACROSS THE HP SOCIAL
MEDIA PLATFORMS

EARNED MEDIA
ARTICLES
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15,405 GRAFFITI/STICKERS

REMOVED

Goal 2: Place Enhancement

452 TREES

TRIMMED, PLANTED, &
MAINTAINED

Goal 4: Advocacy &
Economic Development

. .
.......
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"LIGHTS UP: 8 COMMUNITY
HOLLYWOOD" DATA REQUESTS
PROJECTS SUPPORTED FULFILLED




FASHION

Industry Impacts in Hollyvwood

ollywood continues to set trends that
ripple around the world, whether in
the entertainment industry or fashion.
The nexus between these two worlds
converged in Hollywood, with high
profile fashion events and a record number of
film and television shoots raising the profile of our

neighborhood.

On location filming in the HED included Jordan Peele’s

next feature film, Nope, and television series CSI Los

Angeles, Kominsky Method, 9-1-1, and Amazing Stories.

According to FilmLA, records were set in 2021 for
television and on-location filming in Los Angeles. For
the year, a record 18,560 shoot days for television were
logged, besting the previous record of 16,463 shoot
days in 2016 by 18%. In Q4, an all-tfime quarterly record
of 10,780 shoot days were logged, 4% over the previous
quarterly high of 10,359 shoot days in Q4 2018.

“Content spend from the top 9 media companies, all
but one based on LA, will increase 10% year on year
for a total of $ 140 billion (including TV sports rights),”
according to Bill Humphrey, Senior Vice President,
Sunset Studios.

Proving that Hollywood is truly always in style, major
fashion brands staged immersive events in the HED
in 2021.

Goya Studios, 1541 N. Cahuenga Blvd., hosted French
fashion house Louis Vuitton’s Savior-Faire activation
through the month of September. The appointment-
only private shopping experience featured three
stages, including one inspired by Hollywood'’s black-
and-white film era. Carefully curated items from

the label, including handbags, bespoke gowns, and
furniture were available for purchase. Celebrating
the bicentennial birthday of founder Monsieur Louis
Vuitton, superstars of the fashion world convened for
a cocktail soiree in Goya Studio’s outdoor garden on
September 8.

On November
2, Gucci took over
Hollywood Boulevard
fo stage the Gucci Love
Parade, celebrating
the iconic brand’s 100
year anniversary. Over 100
designs were modeled, as
the Walk of Fame became one
of the largest catwalks in history.
Celebrity models included Jarod
Leto (one of the stars of the film
House of Gucci), Jodie Turner-Smith,
Macaulay Culkin, and Phoebe Bridgers,
while Lizzo and Miley Cyrus were among
the spectators. Gucci Creative Director,
Alessandro Michele, said "When | started

thinking about the way | wanted to celebrate this new

chapter in my adventurous job, | thought about mum

and her precious legacy. | thought about the worship of
beauty she fed me with. About the indefeasible gift of
dreaming and the mythopoetic aura of cinema. This is
why | chose Hollywood Boulevard." In addition to bringing
high fashion to Hollywood, the Gucci Changemakers
Program provided financial support to the community

via a $STmillion donation spread across six non-profits,
including My Friends Place, the Hollywood YMCA, and the
Los Angeles LGBT Center.



Year-End
Market Review

The Hollywood Partnership celebrated its 25th year in 2021, a most important milestone
in a most unusual year. Following months of shutdowns due to the Covid-19 pandemic,
many businesses were able to weather the storm and get back to business, with new safety

procedures in place to ensure the health and happiness of our residents and visitors.

The ongoing pandemic had quite an impact on businesses in Hollywood in 2021. Through
constant shifts in the regulatory climate that brought spatial limitations to restaurants and
retailers, and kept our theaters and museums dark for more than a year, operators had to

pivot and make adjustments, with many businesses streamlining operations.

As challenging as this year was, especially for those businesses which rely on tourism, we
saw innovation and experimentation, which made our District stronger. With restrictions on
international tourism, we focused on our neighbors and domestic visitors to help rebuild the
local economy. Pedestrian traffic on Hollywood Boulevard increased to nearly 80 percent of

pre-pandemic levels during the late summer months.

Hollywood'’s residential market not only held strong, but improved drastically from 2020.
Within Greater Hollywood, the amount of units absorbed in 2021 was over twice as many as
the previous year. Astonishingly, within the HED, nearly 45 percent of residential units under

construction are set aside for low, very low, or extremely low-income tenants. This includes the

notable Hollywood Arts Collective project, currently being built in Old Hollywood.

In line with national trends, the Hollywood office sector remains vulnerable as many
employers have still not required workers to return to the workplace. While vacancy rates
remain high, recovery is noted in overall and Class A asking rents. Construction is underway

on additional office space, indicating confidence in the future.

With the return of international tourism and increasing ability for vaccinated individuals to
more comfortably return to their normal lifestyles, there is much anticipation for continued

improvement in 2022.
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Visiting

Hollywood

They say fashions fade but style is eternal. If there’s one
neighborhood that proves this, it’s Hollywood. While
constantly on the cutting edge, a timeless glamour
permeates Hollywood in our hotels, restaurants, and

atftractions. Our star power draws visitors from around the
globe, hoping for a little bit of our stardust. Despite travel
restrictions throughout 2021, dreamers still made their way

to our Walk of Fame, rooftop bars, and hallowed stages.
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Hotel Market Conditions

he fourth quarter saw the opening of
another new hotel from the Relevant Group,
Tommie, hot on the heels of its Thompson

Hotel opening in Q3 along with The Godfrey.

Additionally, Hyatt’s Unbound Collection
hotel and Suaya Properties’ Whisky Hotel are both well
into construction, both set to open in 2022. As travelers
begin planning trips delayed by pandemic concerns,

Hollywood is sure to be a top destination choice.

of the 67 Hollywood Hotels
are in the HED
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Hollywood’s hotel market has come roaring back since
the early days of the pandemic in 2020. Compared fo
Q4 2020, the Revenue per Available Room (RevPar)
increased 200% in Q4 2021 to reach $132. Unsurprisingly,
this correlated with a year-over-year increase of 31.3
percentage points in occupancy, 126.9% more rooms
demanded, and an Average Daily Rate (ADR) increase
of 53.8%. These good numbers came in despite a rapid
increase in local cases of the Omicron variant of
COVID. 2022 has the potential to be an even better
year for the local hotel market, especially if efforts to
vaccinate the entire world are successful and can

prevent international travel restrictions.

Hotel Inventory

Hotel Properties 16 67

Hotel Room Inventory 2,607 6,044

Source: The Hollywood Partnership, Zone Information
and Map Access System (ZIMAS), Los Angeles Tourism &
Convention Bureau (LATCB)

Tommie Hotel
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Hotel Market Conditions

Occupancy 33.4% 67.3% 64.7% -2.6%
Room Demand 152,469 | 343,140 | 346,000 | 0.8%
Room Supply 456,872 | 510,891 | 534,000 | 4.5%
ADR $132 $197 $203 3%
RevPAR $44 $133 $132 -0.8%

Source: LATCB, Smith Travel Research

Hotel Development

Under Construction 2 134 2
Entitled 3 599 4

Seeking Entitlement |5 520 6

Source: The Hollywood Partnership, ZIMAS

Tommie Hollywood

The Relevant Group opened its third hotel in Hollywood,
Tommie, in early December. Located on Selma Ave., the
hotel is positioned just a short walk away from Relevant’s
other properties, the Dream and the Thompson. With a
desert-themed rooftop bar, signature restaurant Ka’teen,
and 212 guest rooms, Tommie is part of the JdV by Hyatt
brand. Built on what was formerly a surface parking lot,
Tommie actually connects via a private walkway to the
Thompson as well as the historic Citizen News Building,
which has been renovated by Rockefeller Kempel
Architects to serve as an event space and restaurant for
both hotels.

31.3%

126.9%

Hotel Rooms
16.9%

Under Construction
53.8% in the HED

200%

198
899

544
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Getting to Hollywood

S Hollywood
~ & Highland

SO ———— === mm—————

Pedestrian Counts

Hollywood &

g(gg:jlo;(i Highland 13,254 19,923 16%

he holiday season has historically been a December shows that vibrancy on the Walk of Fame ﬁ

strong season for air travel and the data has returned to levels comparable to the 4th quarter of Selma & Hollywood & 4259 11,698 | -12.8%

from Q4 2021 did not disappoint despite an 2019 (pre-pandemic) as 79.2% of the foot traffic is back. Cahuenga iu;:,:(t Schrader

ongoing pandemic and the emergence of It's also worth noting that foot traffic within the HED ﬁ

the Omicron variant of COVID. Accordingly, has rebounded faster than it has for the Times Square Sunset &Vine | 1,438 2,791 |+18.1%
LAX saw Q4 2021 domestic and international travel district (67.7%) compared to their pre-Covid Q4 2019 PEDESTRIAN COUNT LOCATIONS METRO
increase by a whopping 140.7% and 168.6% respectively numbers. * Pedestrians & Cyclists Tracked 0 Metro Station | Selma &

. . Source: The Hollywood Partnership, 2037 4996 |-5.8%

compared to Q4 2020. Assuming the Omicron variant ﬁ{ Pedestrians Only == MetroRedline  Eco_Counter.com Cahuenga ’ ’

dies out early in 2022 and plans to vaccinate the Global
South move forward to avoid another variant’s
emergence this summer, this could be a record setting
year for air travel as people make up for the trips
missed during the earlier parts of the pandemic.

Three out of four of our pedestrian counters
registered a drop in traffic quarter over quarter for
Q4 2021. Hollywood & Highland, the HED's busiest
areaq, registered the biggest drop at 16% followed by
Hollywood and Schrader (-12.8%), and Selma and
Cahuenga (-5.8%). The only pedestrian counter to

Visitation Trends at Popular
LA Tourist Attractions

180K

@ Wwalk of Fame

3rd Street Promenade

Venice Beach Boardwalk

The public transportation ridership numbers in Los register a quarterly gain was the one located at Sunset 2
Angeles County for Q4 2021 continue to show and Vine (+18.1%), which has historically had the
significant improvements systemwide in weekday lowest counts. 2ok *O—""'"J\\\.//.\ \v___.’/,.
(5.4%), Saturday (5.4%%), and Sunday (1%) travel
compared to the previous quarter. LA Metro operates This section also includes a chart comparing pedestrian
two B activity in Hollywood to two of LA’s other tourism hot sok
Line stations within the HED, at Hollywood/Vine and spots (Santa Monica’s 3rd Street Promenade and the
Hollywood/Highland. Metro B Line ridership increased Venice Beach Boardwalk), which helps contextualize
by 18.3% on weekdays, by 7.2% on Saturdays, and 21.4% Hollywood’s rebound trajectory to comparable
Sundays between the third and fourth quarters of 2021, areas. As shown in the chart, pedestrian visits to ® T octon oern oot oer2s o or Mo 00 Novs Nov 22 Novz Doc 08 Do ts Doe 20
according to Metro’s estimated ridership numbers. the Walk of Fame essentially mirror that of the 3rd
Street Promenade with a slight edge to the 3rd Street Source: Placer.qi
On the pedestrian vibrancy side, pedestrian counts fell Promenade during the holiday shopping season.
slightly in Q4 2021 compared to the previous quarter,
which included the busy summer tourist season. More Average Estimated ® Weekday Saturday Sunday
importantly though, data through the final week in Ridership for the 80,000
Metro B Line
LAX Air Travel
40,000
Domestic 5,098,849 12,495,257 12,274,112 140.7% -1.8%
International 1,003,955 2,573,770 2,696,686 168.6% 4.8%
6,102,804 15,069,027 14,970,798 145.3%
‘ ‘ ‘ ‘ Source: Los Angeles Metro 0 Q4 Q1 Q2 Q3 Q4

Source: Los Angeles World Airports (LAWA) Traffic Comparison (TCOM) 2020 2021
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Since the turn of the millennium, Hollywood has developed
into a thriving residential neighborhood. Once traversed
primarily by tourists, it's now common to see locals carrying
grocery bags or walking their dogs on the terrazzo of our
Historic-Cultural Monument, the Walk of Fame. Historic
buildings are flanked by modern high-rises; surface parking
lots have given way to luxurious apartments, and the Metro
B Line provides easy access from Hollywood to the rest of
the City. With its central location, modern amenities and
walkable scale, Hollywood appeals to a broad array of
Angelenos and their families in search of a sense

of community.
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Multifamily Market Conditions

ollywood continues to command itself Rental rates for the entire Hollywood neighborhood have
as a desirable address. Development also increased, remaining higher than the average for the o
projects continue fo progress and spring whole City of LA. The average monthly market-rate rent 44 PY 9 /o
up within the Hollywood Entertainment was $2,860 per unit within the Hollywood Entertainment
District. With several projects coming District (HED), up from $2,546 per unit during Q4 2020. Residential units under
online in 2021, the next development fo begin This price increase reflects continued confidence of construction in the HED set aside
leasing will likely be the Hanover, located at 6200 multifamily investors in the market returning to pre-Covid for I?W' very low, or extremely
low-income tenants
Sunset Blvd., which is targeted for completion in conditions. Also of note, the vacancy rate in Hollywood
2022. 614 residential units were absorbed in Q4 dropped 3.7% from the year before (-5.9% within the BID’s
2021, more than double the 264 units that were boundaries), reflecting strong market conditions and
absorbed during the same time period one year ago demand for living in LA’s most famous neighborhood.
(Q4 2020). Furthermore, 44.9% of residential units Multifamily Market Conditions Pipeline Housing Units

under construction are set aside for low, very low,
or extremely low-income tenants within the BID.

Under Construction

Total Residential
ofal Residenia 6,617 | 6,000 |10.3% | 44,296 | 43,030 | 2.9% Market Rate 270 1184
Inventory (Units)
Avg. Residential Aff I 22 2
vg. Residentia 52% | M1% | -5.9% |45% |82% |-3.7% ordable 0 35
Vacancy Rate (%)

Avg. Price per % Affordable 44.9% 22.9%

H ll d A Square Foot $3.62 |$3.22 |12.4% |$3.03 |$2.87 |5.6% ‘ |
etive :
Avg. Rental Rate | |

$2,860 | $2,546 1 12.3% | $2,197 | $2,055 | 6.9%

Collective por Uni Entitled

o Cap Rate 3.6% 3.6% - 3.9% 3.9% -
h Market Rate 1,755 3,231
1 :::::e::zn 212|181 [17a% |64 |264 | 132.6% Affordabl 8 .
= 1;5,?1 | — 7 ] As Hollywood is known for film and television, it’s only B ercable
i - —
l . ! 2 natural that it would be called home to many actors and Sources: CoStar, The Hollywood Partnership % Affordable 9.2% 12.6%
. n artists. The Actors Fund, with Thomas Safran & Associates,
. . . . Total 1,933 3,697
is bringing 152 units of affordable housing for the arts . . . . ’ ’
l. ! . ging = apie 9 Pipeline Housing Projects ‘ ‘
n and entertainment community with the Hollywood Arts Seeking Entitlement
I . I . Collective. Construction began in February, 2021, and is
FFI currently on track for completion in 2024. A mix of studio, Market Rate %050 2478
. Under Construction 3 13
. rl one-, two-, and three-bedroom apartments will be Affordable 239 566
available for households earning at or below 50, 60, and Entitled 7 15

% Affordable 10.4% 18.6%

80 percent of the LA area median income. The mixed-use

eb-] T [T

[
ot

. . . ) . Proposed 1 17
project will also include studios, galleries, and an

‘ ‘ 2,289 3,044
| ‘ MASTER TOTAL ) )

Source: The Hollywood Partnership, ZIMAS

Source: The Hollywood Partnership, ZIMAS



Multifamily Developments

. Under Construction

. Entitled

Seeking Entitlement

HED Boundary

0OO0OGO0O0O6 06000006000000000 00

1621 N McCadden PI

Hanover Hollywood (prev.
6200 Sunset Blvd)

Hollywood Arts Collective
Citrus & Highland
1130-1134 N Orange Dr
5801-5809 Camerford Ave
1025 N Wilcox Ave

7500 Sunset Blvd

Inspire Hollywood

La Mirada at Central Park
MR2 Lofts

PATH Villas Hollywood
1375 St Andrews PI

747 N Western Ave

1601 North Las Palmas Ave
6220 Yucca St

6400 Sunset Blvd

(Amoeba Tower)
Hollywood & Gower
Hollywood & Wilcox
Palladium Residences
Selma Place

5806 Lexington Ave
1333 Tamarind Ave

5600 Hollywood Blvd

@ 5817 W Lexington Ave

@ Crossroads of the World

@ Montecito Il

@ SunWest

29

30

31

32

33

34

35

36

37

38

39

40

41

42

43

44

45

6007 Sunset Blvd
Artisan Hollywood Tower
The Bonnie

Hollywood Center
Hollywood Tower

1114 N St Andrews PI
5600 Franklin Ave

6104-6118 W
Santa Monica Blvd

7100 Melrose Ave

1853 N Garfield Place
5500 W Hollywood Bivd
1657 N Western Ave
7000 W Melrose Ave
1400 Vine

6766 W Hawthorn

1415 N Cahuenga

The Lombardi

<0

Hdnover Holly'wooa

i
i

Under Construction

iy pl|uDy
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HED Generations Average Household Income

Dem Ograph ic Da ta Hollywood Trade Area

lot\; 60%
@ LosAngeles, CA 0
50%
5
: $80,000
40%

$70,000

his demographic analysis of Hollywood examines two 650000 4
geographies within the greater Hollywood area: the 30%

HED and the Hollywood Trade Area (the Hollywood o $50,000 /
neighborhood and Hollywood Hills). The Hollywood 20% $40,000 //

18%
20%
23%

Trade Area roughly includes the area within a two-mile

1%
12%

$30,000

radius of Hollywood & Highland. . 2 % 10%
population growth © =2 $20,000
. . . ) between 2010 and 2020 0% $10,000
These areas are examined side-by-side for two reasons. The first — within the HED census s e v < - ~ 590 oo oo ~ooe o0 e o0
it is important to The HP to understand the demography of the area SO o2 S 2 5
) i i ) tracts, compared to 3% = o @ E S c S
it manages, the HED. Understanding the unique traits of the HED . . 29 o K
. . . . growth within the city of 5 o =
can lead to more intentional and impactful services. Secondly, the 0 2
. Los Angeles as a whole. o)
Hollywood Trade Area reflects the range of residents and employees
that play an essential role in supporting the Hollywood economy. Source: MySidewalk Source: GIS Planning
Educational 5 0 O/ Hollywood Trade Area Household Income Distribution
Attainment o Enroliment Numbers . 1380 (6.7
<$10k | | 5,138 (7.9%)
of residents over age 25 in the HED and ] 1,849 (13%)
- 10,500 7,500 oo |
Hollywood Trade Area have attained a ’ J 1,322 (9.3%)
. . ol $20-30k | 5524 G5
Bachelor's degree or higher. K-12: Public/Private Post-Secondary 1196 (8.4%)
Source: MySidewalk $30-40k I 4,702 (7.3%)
1,229 (8.7%)
$40-50k I 4,754 (7.3%)
1,024 (7.2%)
$50-60k I 4,239 (6.5%)
1,495 (10.5%)
Race & E.l.hnici.l.y White Asian @ Two or More Races Other American Indian $60-75k I 568020
. . . . .. 1,447 (10.2%)
Hispanic or Latino Black Single Race Other Hawaiian $75-100k I TATTED
| 3,2142 (2.7%)
>$100k | 19,221 (29.8%)
4.6%
Source: GIS Planning
HED
Owner- 3.1% 17.94%
3.58% vs. Renter- Owner-Occupied Owner-Occupied
Hollywood Trade Area OCCUPied Renter- Renter-
Occupied Occupied

Units

Source: MySidewalk Source: GIS Planning
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Working in Hollywood

Hollywood is known as the mecca of movie magic,
but a vast array of vocations complement the motion
picture and television industries. Digital media, fashion
design, culinary arts, fourism, and service sectors all
present employment options for the creatives who
come here to work towards their dreams. New ideas
are born here everyday. Hollywood’s alchemy occurs
in local coffee shops, over dinner or in a conference
room. It's the millions of interactions of tens of thousands
of entrepreneurs and creative professionals that
reverberate throughout the community, creating

memorable moments for all to enjoy around the world.
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Office Market Conditions

he global COVID-19 pandemic has
continued to be a major drag on the local
economy and office market. AlImost two
years in, the Los Angeles metro office
market remains in a weakened state and
Hollywood has unfortunately been no such exception.
The emergence of the Delta variant at the beginning
of the year and the Omicron variant at the end of the
4th quarter delayed companies’ plans to return to
the office. LA County continues to have some of the
strictest local public health orders and regulations
in the country and employers will have to navigate
those and keep an eye on the local Covid case counts
to make their own determinations on when it is best
to bring back their employees full-time to the office.

$4.96/sf

Asking office rent remains strong at
$4.96 per SF for Class A office space.

At the end of Q4, the vacancy rate for the Hollywood
office market stands at 28.4%. While increased
inventory year-over-year (+409,101 SqFt) is responsible
for part of the 7.3% YOY increase in vacancy, the quarter
to quarter numbers are still up 7.1% meaning that a
sizable amount of leases were not renewed in Q4. For
comparison, the Los Angeles central business district

(Downtown LA) has a current vacancy rate of 25%.

Despite the adverse pressure of the COVID-19
pandemic on occupancy rates, both overall asking

rent and Class A asking rents continues o rebound.
Overall asking rent stands at $4.79 in Q4, which reflects
a $0.02 increase quarter-over-quarter. Class A asking
rents are at $4.96 in Q4, reflecting a $0.03 increase
quarter-over-quarter. Hollywood, anchored in the

entertainment industry, continues to command some

409,101sf

Office space added between the
fourth quarters of 2020 and 2021

of the higher asking rents in the regional office market.
The weighted overall Class A asking rent for the greater

Los Angeles market is $4.05.

Several projects are moving forward, continuing

the moment of Investment activity in Hollywood.
Construction is well underway at Hollywood &
Highland, soon to be known as Ovation Hollywood.

As the shopping center upgrades and repurposes, a
target date of July, 2022 is expected for completion of
the project. Bardas Investment Group announced plans
for several projects in Hollywood, including Echelon at
6344 Fountain Ave. Just outside of the HED boundaries,
the massive $1B Crossroads Hollywood development
from Harridge secured a $485M construction loan in
early December, 2021. The mixed-use project is now

slated to include studio space and production stages.

Source: The Hollywood Partnership, CoStar, Cushman
& Wakefield, DJM

Office Market Conditions

Overall Asking Rents (per SF)
Class A Asking Rents (per SF)
Inventory (SF)

YTD Absorption (SF)

Overall Vacant Space (SF)
Overall Vacancy Rate

Leasing Activity (SF)

Source: Cushman and Wakefield

Number of Projects

Under Construction 1
Entitled 1
Seeking Entitlement 4

Total 6

Source: The Hollywood Partnership, ZIMAS

Lx.&:' oy

$4.77

$4.80

4,497,868

190,285

950,953

211%

108,735

21.3%

$4.76 $4.78 +$0.02 $0.01
$4.93 $4.96 $0.03 $0.16
4,906,969 4,906,969 - 409,101
-321,502 51,594 373,096 241,879
1,047,347 1,188,676 141,329 237,723
28.4% +7.1% +7.3%
90,705 152,759 62,054 44,024

Pipeline Square Feet

Under Construction 60,000 60,000
Entitled 628,000 818,000
Seeking Entitlement 1,269,953 2,122,510

Total 1,957,953 3,000,510

Source: The Hollywood Partnership, ZIMAS

West Hollywood-based Bardas Investment Group is
planning multiple office developments throughout
Hollywood under its Echelon Brand. Echelon at 6344
Fountain, at Cahuenga, is billed as the first cross
laminated timber and steel product in Hollywood and
would bring approximately 60,000 SF of creative office
space to the HED. Renderings show 9,000 - 23,000sf floor
plates, private landscaped outdoor terraces at every level,
and 14’ floor-to-floor height. The creative office campus
would utilize both existing and new structures. According
to David Simon, Founder and CEO of Bardas Investment
Group, “Echelon is the cornerstone concept for the new
creative world”



Office Developments o S

0 Echelon at 6344 Fountain
e Crossroads of the World Cq \ ' 1 o B mert : = Frankiin Ave

e Sunset Gower Studios

Franklin Ave.

4 1235 N Vine St

5 6381 Hollywood Blvd

6 Sunset & Wilcox

7 1000 Seward St
Hellywood Blvd

8 The Star

9 Echelon at
1128 Las Palmas

10  Echelon Studies at
5601 Santa Monica Blvd

11 711N Lillian Way

12  Echelon at 729 . _. -
& 733 Seward i

13  Echelon at 712 Seward
14  Echelon at 717 Seward

15 Echelon at 1200
Cahuenga

Feunfom Ave Fogntoin

g o*® o°” £ ®
i el :
- S ; S ——Ty — — | : “Sonta Morica ivd

Echelon

Under Constructio
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Ground Floor Retail
Market Conditions

he 2021 Q4 ground floor retail inventory
within the HED consisted of 741 spaces.
Of this figure, 456 spaces (61.5%) were
occupied by operating businesses, 126
(17%) were closed businesses, and 159
(21.5%) spaces were vacant. This change reflects a
slight decrease in occupancy from the prior reporting
period (62.6%) and is attributed to the closure of 6
businesses and the opening of only 5 businesses

to replace them. Notably, three of the five new

businesses in the HED are located on Hollywood Blvd.

While vacancies continue to be a concern as the
pandemic continues, two large restaurant openings
activated formerly vacant spaces: Grandmaster
Recorders and Superba Food + Bread. The square
footage of these two spaces is notable because

they are considerably larger than average food and
beverage spaces in the HED. As restaurant and retail
trends continue to evolve, expect to see more of these
experiential offerings that play upon Hollywood’s
legacy as a hub for innovation and creativity.

New Businesses

I Ride Like a Star

Ferrari Tours 6808 Hollywood Blvd

Superba Food + Bread 6530 Hollywood Blvd
Hollywood Souvenir City 6636 Hollywood Blvd
Pizza Orgasmica 6638 Hollywood Blvd

Grandmaster Recorders

1518 Cahuenga Blvd

Hollywood is constantly reinventing itself, fusing its
opulent legacy with modern tastes and trends. Nowhere
is this more evident than in its culinary scene, with three
historic buildings revived for new dining destinations.
Superba Food + Bread revamped the historic 1920s
Spanish Courtyard building that was the former home
of Cat & Fiddle. A celebrated recording studio was
transformed info a lavish new restaurant with a rooftop
bar, retaining the name Grandmaster Recorders.
Hollywood’s oldest restaurant, Musso & Frank Grill,
expanded using former retail storefronts fo create four
new private dining rooms. Lastly, the art deco Citizen
News is being renovated as an event space that will
include Mother Wolf, a new restaurant from renowned
chef Evan Funke.

Vacant
21.5%

Closed

17.0%

Status of Available
Retail Inventory

Food & Beverage

Auto

Pharmacy & Healthcare
Entertainment & Venues
Miscellaneous Retail
Apparel

Gifts & Souvenirs
Fitness & Wellness
Grocery

Destination Retail
Professional Offices
Personal Business Services

Home Goods & Services

New Retail Openings in
the HED in Q4 2021

of 5 new Q4 2021
businesses are located
on Hollywood Boulevard

Percentage of Businesses
Open by Retdil Type

0% 25% 50% 75% 100%

Source: The Hollywood Partnership



Grandmaster
Recorders

Get ready to rock and roll! Grandmaster Recorders
is a massive new restaurant, lounge and rooftop
bar imbued with the spirit of music; the building
previously housed a recording studio of the same
name. Luminaries of the music industry, including
David Bowie, Blondie, Beck and Kanye West,
among many others, made hit records within the
walls of the studio - which have been left intact
and reimagined as the hip lounge, complete

with gigantic disco ball. The restaurant features
“elevated coastal Italian and Australian” inspired
fare, while the rooftop bar offers a panoramic

view of the nascent Hollywood Vinyl District.

Holiday
Decorations

After a period of time with no official decorations
or lights to mark the seasons, the Hollywood
Partnership collaborated with the Hollywood
Chamber of Commerce to bring holiday cheer back
to the boulevard. 2021 marked the fifth and final
year of this partnership, but both organizations
committed to continuing the partnership for years
to come. Hollywood Boulevard is home to the
Hollywood Christmas Parade and has a legacy of
holiday decor and celebrations, earning the street
the nickname “Santa Claus Lane” for many years.
Fun fact: the popular Christmas song “Here Comes
Santa Claus” was written by Gene Autry, inspired by
his experience riding a horse in the 1946 Hollywood

Christmas Parade.




Picture Yourself
In Hollywood

Picture yourself in Hollywood! Where else can you
find a plethora of photo ops just calling out? A fun,
new public artwork entitled “Wings of the Majestic”
by Nick Petronzio invites viewers to stand behind
hand-formed bronze sculptures and pose for a
unique Hollywood photo. Meanwhile, at Hollywood
& Highland, artist Alexandra Nechita’s mural “Set
the Stage” serves as a colorful backdrop for tourists’
selfies. Birds’ eye views of Hollywood and the
surrounding city have never been easier to find with
new rooftop bars such as Desert 5 Spot at the new
Tommie Hollywood hotel. Hollywood puts your selfies

in the spotlight.

Metro Expands
Hollywood Bike
Share Program

In October, Metro added twelve new Bike Share
Stations throughout Hollywood. "With this expansion,
Metro Bike Share will now go as far west as Runyon
Canyon, as far north as the Hollywood Hills, and
south to Santa Monica Blvd.," Holly Rockwell, Metro
Executive Officer, Real Propert Management

& Development, said. "Hollywood Bike Share
customers will be able to connect to existing services
in East Hollywood, Los Feliz, and Silverlake. It will
provide great access from the B line, formerly the
Red Line, to residents and businesses throughout
Hollywood." The locations were selected based on
community feedback and consultation with the City
of Los Angeles. Station locations and availability can
be found at bikeshare.metro.net or on the LA Metro

Bike Share app.

~
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About The Hollywood Partnership

The Hollywood Partnership (The HP) is a 501(c)(6) nonprofit corporation that manages the Hollywood Entertainment District

Property-Based Improvement District (HED). The HP is governed by a Board of Directors which includes dozens of property

owners and stakeholders representing a diverse array of property types in the HED, including office, industrial, residential,

hotel, retail, nonprofit, and government uses. The HED is funded by more than 600 property owners who assess themselves

more than $8.75 million annually to pay for cleaning, safety, hospitality, placemaking, communications, research, marketing,

advocacy, and economic development services. In 2019, the HED was renewed for a period of 10 years and expanded to

include the area formerly known as the Sunset & Vine PBID.

The HP Board Members & Committee Members

C. Drew Planting
Goldstein Planting
Investments - Chair

Chase Gordon
Gordon California Properties
- Vice Chair

Tony Zimbardi

AMDA College And
Conservatory of Performing
Arts - Secretary

Vaughn Davis
Dream Hotel - Treasurer

Bill Humphrey
Hudson Pacific Properties —
Immediate Past Chair

Leslie Blumberg
The Fonda Theatre

Brian Folb
Paramount Contractors &
Developers

David Gajda
Hollywood Media Center

Michael Gargano
Argent Ventures

David Gordon
1645 Vine St

David Green
Nederlander West Coast

Amy Lemisch
Netflix

Chad Lewis
Klein Financial Corporation

Jeffrey Moghavem
Archway Holdings

Michael Nazzal
Yorkwood LLC

Jenifer Paquette
Kilroy Realty

Michael Pogorzelski
Academy of Motion Picture
Arts & Sciences

Joe Rehfeld
6250 Hollywood Blvd

Frank Stephan
Clarett West Development

Nash Tennant
Stockdale Capital Partners

Larry Wilkes
Related

Leron Gubler
Hollywood Chamber of
Commerce

Dan Halden
Council District 13/Heart of
Hollywood

Mike Harkins
DJM Capital

Monica Yamada
Honorary Board Member

Michael Gargano
Committee Co-Chair

Bill Humphrey
Committee Co-Chair

David Gajda
Dina Goldstein
Leron Gubler
Chad Lewis
Michael Nazzal
Drew Planting
Marty Shelton
Monica Yamada

Larry Wilkes

The HP Staff

April Clemmer
Communications &
Administrative Coordinator

Lorin Lappin
Business & Finance Manager

Ruben Lechuga, EMBA
Vice President of Urban Place
Management

Becky Murdoch
Administrative Coordinator

Rich Sarian
Place Enhancement Manager

Devin Strecker, LPM
Vice President for
Communication

Greater Hollywood
& HED Boundaries

I:‘ HED Boundary

I:‘ Greater Hollywood Boundary

NOTE: Boundaries of the
Hollywood Trade Area include
the Greater Hollywood
Boundary as well as the
Hollywood Hills neighborhood
to the north.

Sources

Primary Source

The Hollywood Partnership

Secondary Sources

VR P TINTITTENT

Los Angeles County Metropolitan Transportation Authority,

metro.net

Los Angeles Tourism & Convention Bureau (LATCB),

discoverlosangeles.com

Los Angeles World Airports, lawa.org

Smith Travel Research

CoStar, costar.com

MySidewalk, mysidewalk.com (American Community Survey,

Census Bureau of Labor)

Realtor.com

ZIMAS, The City of Los Angeles, Department of City Planning

Zoom Prospector (GIS Planning)

CoStar, costar.com

Cushman & Wakefield, cushmanwakefield.com

Zoom Prospector (GIS Planning)

Los Angeles Economic Development Corporation
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This report was composed by Devin Strecker

and Joshua Baum. Data research and analysis

was led by Joshua Baum. Copy was produced

by Devin Strecker, April Clemmer, Rich Sarian,

Ruben Lechuga, Lorin Lappin, and Joshua

Baum. Photography by Howard Wise, additional

photographs courtesy of Brian Donnelly, Gucci,

and The HP staff. If you have inquiries related

to the data and information presented in this

document, please reach out to Devin Strecker at

devin@hollywoodbid.org.



Active DBUQIOmeIltS Summary HED & Greater Hollywood Area

‘ Under Construction

. Entitled

Seeking Entitlement

# TOTAL TOTAL OFFICE A TOTAL RETAIL MARKET AFFORDABLE AFFORDABLE HOTEL

HED TYPE NAME DEVELOPER ADDRESS STORIES | SQFT SQFT SQFT UNITS RATE UNITS RATE UNITS RATE % ROOMS

Y  Hotel Zﬁﬂlﬁ.gﬂmﬁ PNK Group 1525 N Cahuenga Blvd 7 42,953 - 1,495 - - - - 64

Y Hotel Whiskey Hotel Adolfo Suaya 1717 Wilcox Ave 7 62,213 - - - - - - 134

Y Residential 1621 N McCadden PI Housing Diversity Corporation 1621 N McCadden Pl 8 37,100 - - 69 0 69 100.0% -

Y Residential I(-Ip‘:':?/?,:;;lglslyuvr\::::lBlvd) Hanover Company 6200 Sunset Blvd 7 243,315 - 12,120 270 270 - 0.0% -

N Residential Hollywood Arts Collective Thomas Sanfran & Associates 1637 N Wilcox Ave 7 - - 6,586 151 - 151 100.0% -

N Residential 1130-1134 N Orange Dr MCAP Partners 1130-1134 N Orange Dr 5 - - - 24 21 3 12.5% -

N Residential 5801-5809 Camerford Ave Empire Property Group 5801-5809 Camerford Ave 4 41,995 - 36 31 5 13.9% -

N Residential 7500 Sunset Blvd Faring Capital 7500 Sunset Blvd 5 - - 30,000 213 193 20 9.4%

N Residential Inspire Hollywood Bond Companies 1522-1538 Cassil Pl 8 107,012 - 1,089 200 180 20 10% -

N Residential La Mirada at Central Park Pedram Mehrian 5608 W La Mirada Ave - 18,915 - - 13 2 1 7.7% -

N Residential MR2 Lofts Onni Group 6901 W Santa Monica Blvd 7 218,316 - 14,093 231 216 15 6.5% -

N Residential 1025 N. Wilcox Ave 1025 N. Wilcox Avenue LP 1025 N Wilcox Ave 4 - - - 12 12 - 0.0% -

N Residential Citrus & Highland The lllulian Group 1242 N Citrus Ave 6 149,651 - - 72 64 8 11.1% -

N Residential PATH Villas Hollywood PVH LALP 5627 Fernwood Ave 6 - - - 60 - 60 100.0% -

N | Residential 1375 St Andrews Pl :‘\'{:’;:‘;"‘I’_:g 1375 St. Andrews 1375 St Andrews Pl 8 226,160 - 1,279 185 185 - 0.0% -

Y Office Echelon at 6344 Fountain Bardas Investment Group 6344 Fountain Ave 60,000 60,000

Y Hotel Citizen M 1718 Vine St 14 73,440 - 3,600 - - - - 240

Y Hotel Koar Institutional Advisors 1600 N Schrader Blvd 1 83,605 - 5,557 - - - - 203

Y Office Hudson Pacific Properties, Inc. 6050 W Sunset Blvd 18 628,000 628,000 - - - - - -

Y Residential RW Selby & Company 1601 N Las Palmas Ave - 28,000 - - 202 133 69 34.2% -

Y Residential Champion Development 6220 Yucca St 30 - - 7,700 269 252 17 6.3% -

Y Residential GPI Companies 6400 Sunset Blvd 28 451,313 - 7,000 200 190 10 5.0% -

Y Residential Trammell Crow Company 6100-6116 Hollywood Blvd 22 197,503 - 3,270 220 209 1 5.0% -

Y Residential LeFrak Organization 6430 Hollywood Blvd 15 278,892 - 17,800 260 234 26 10.0% -

Y Residential Crescent Heights 6215 Sunset Blvd 28 927,354 - 24,000 731 694 37 5.1% -

Y Residential HBCS 6753 Selma Ave 7 20,000 - - 51 43 8 15.7% -

N :::ﬂe ‘::If;lfe Harridge Development Group 6671 Sunset Bivd 30 1,300,000 1,300,000 190,000 950 845 105 11.1% 300

N Residential Wiseman Residential 1333 Tamarind Ave 5 55,888 - - 45 41 4 8.9% -

N Residential Hollywood Square, LLC 5600 Hollywood Blvd 7 28,371 - 200 160 40 20% -

N Residential 4D Development & Investments 5817 W Lexington Ave - - - 21 19 9.5% -

N Residential Lee Family Trust 747 N Western Ave 7,700 51 45 11.8%

N Residential Thomas Safran & Associates 6650 West Franklin Ave 6 53,370 - - 68 - 68 100.0% -

N Residential Reliable Properties 5525 W Sunset Blvd 6 - - 35,694 412 351 61 14.8% -

N Residential Proper Development 5806 Lexington Ave - - - 17 15 2 11.8% -
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Active Developments Summary HED & Greater Hollywood Area

HED TYPE

Hotel

Hotel

Hotel

Hotel

Hotel
Office
Office
Office
Office
Office
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Residential
Office
Office

Z Z X ZZTZ2ZZTZ2ZZZ KX XXX <X <X <X <X < 2Z2Z 2 <X =</<<=<

=

Office

Office

Office

Office

Office

Hotel, Residential
Residential
Residential
Residential

Hotel

<X Z Z2Z <X <X Z2ZZ2zZ2 2

NAME

1700 N La Brea Ave

1723 Wilcox Ave

6445 W Sunset Blvd
Palmer Hotel

6830 Sunset Blvd

1000 Seward St

1235 N Vine St

6381 Hollywood Blvd
Sunset & Wilcox

The Star

6007 Sunset Blvd

Artisan Hollywood Tower
The Bonnie

Hollywood Center
Hollywood Tower

1114 N St Andrews PI

5600 Franklin Ave
6104-6118 W Santa Monica Blvd
7100 Melrose Ave

1853 N Garfield Place
5500 W Hollywood Blvd
1657 N Western Ave

1400 Vine

Echelon at 1128 Las Palmas
Echelon at 1200 Cahuenga

Echelon Studios at 5601 Santa
Monica Blvd

711 N. Lillian Way

Echelon at 729 & 733 Seward
Echelon at 712 Seward
Echelon at 717 Seward

1415 N Cahuenga

6766 W Hawthorn

The Lombardi

7000 W Melrose Ave

Whitley Hotel

DEVELOPER

PNK Group

Korman, Nathan

Nela Development

Artist Guild Hotels

Stay Hotels Group

The Post Group and Plus Development
The Post Group and Plus Development
Onni Group
MP/Shorenstein

Evan Gordon

CIM Group

Artisan Realty Advisors
Michael Nazzal
Millennium Partners
Onni Group

Bang Ja Kim

llan Gorodezki

Elkwood

Markwood Enterprise
Garfield Equities

ABS Properties

ABS Properties

Tooley Interest

Bardas Investment Group

Bardas Investment Group
Bardas Investment Group

HQ Creative

Bardas Investment Group

Bardas Investment Group

Bardas Investment Group

The Post Group and Plus Development
Housing Diversity Corporation

MCAP Partners

Tiger West Capital

Whitley Apartments, LLC

ADDRESS

1700-1710 N La Brea Ave
1723 Wilcox Ave

6445 W Sunset Blvd
6360-6366 Hollywood Blvd
6830 Sunset Blvd

1000 Seward St

1235 N Vine St

6381 Hollywood Blvd
6450 Sunset Blvd

The Star, LLC

6007 Sunset Blvd

6350 Selma Ave

6831 Hawthorn Ave
1720 Vine St

1360 N Vine St

1114 N St Andrews PI
5600 Franklin Ave

6104 Santa Monica Blvd
7100 Melrose Ave

1853 N Garfield Place
5500 W Hollywood Blvd
1657 N Western Ave
1400 Vine

1128 Las Palmas

1200 Cahuenga

5601 Santa Monica Blvd

711 N. Lillian Way
729 & 733 Seward
712 Seward

717 Seward

1415 N Cahuenga
6766 W Hawthorn
1717 N Bronson Ave
7000 W Melrose Ave
1719 N Whitley Ave

#
STORIES

9
7

10

10

14

15

23

35

L I )

10

TOTAL
SQFT

70,029
43,163

150,600
124,800
217,269
445,158
509,000
45,000
95,587
1,272,741
475,423

15,962

123,000
75,000

600,000

30,357
22,000
16,000
100,000

99,375

TOTAL OFFICE | TOTAL RETAIL

SQFT SQFT
136,200 14,400
117,000 7,800
210,000 6,500
433,175 12,141
509,778

- 6,576
- 1,200

- 30,000
- 68,988
123,000

55,000

370,000

30,357

22,000

16,000

100,000

UNITS

110
270
137
1,005
429
60
60
76
66
23
79
200
198

82
58
128
63

. Under Construction

MARKET
RATE UNITS

929
243
123
872
413
54
54
69
66
20

177

72
51
116
57

Entitled

AFFORDABLE
RATE UNITS

10

12

Seeking Entitlement

AFFORDABLE
RATE %

10.0%
10.0%
10.2%
13.2%
3.7%
13.3%
10.0%
9.21%
9.1%
13.0%
100.0%
100.0%
10.6%

12.2%
12.1%
9.4%
9.5%

HOTEL
ROOMS

77
81
175
87
24

100

156



@ hollywoodpartnership.com
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