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INTRODUCTION

In 2025, downtown Boulder 
proved the strength and 
resilience of its community. An 
act of violence and extreme 
wind events disrupted daily life 
and business, but they did not 
define us. What defined the year 
was the compassion, resolve 
and collective spirit of our 
business owners, employees, 
residents, partners and first 
responders.

Throughout it all, the Downtown 
Boulder Partnership remained 
focused on supporting our 
community, advocating for 
our businesses and creating 
spaces and experiences that 
foster connection, healing 
and economic vitality. The 
announcement that the 
Sundance Film Festival will 
call Boulder home beginning 
in 2027 offered a powerful 
reminder of what lies ahead and 
the confidence the world has in 
our community.

This report reflects a year 
shaped not by adversity alone, 
but by unity, perseverance and 
an unwavering belief in the 
future of downtown Boulder.

About Our  
Organization
Downtown Boulder is dedicated 
to the preservation and 
enhancement of downtown 
as the heart of the greater 
Boulder community. Our 
work is stewarded by 
three entities working 
together to create a 
welcoming, clean, safe 
and vibrant downtown.

Business
Improvement

District

Clean, Safe,
Marketing,

Placemaking

Downtown Boulder 
Partnership (501c6)

Membership, 
Public Policy,

Advocacy

Downtown Boulder 
Community Initiatives  

(501c3)
Events, Community 

Activities, 
Fundraising

Downtown Boulder Community 
Initiatives (DBCI) is the 501(c)(3) 
nonprofit. Created in 2016 to engage 
residents and visitors through arts, 
culture, innovation and inclusive, 
community-driven experiences.

Downtown Boulder Partnership 
(DBP) is a 501(c)(6) membership 

organization representing hundreds of 
businesses, nonprofits and individuals, 
connecting the downtown community 

and advocating on key public policy 
issues.

Downtown Boulder Business Improvement 
District (BID) is a 49-block district, 
launched in 2000, where property 
owners fund enhanced maintenance that 
supplement City services, and provide 
marketing and communications and 
support a vibrant downtown.
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Downtown Boulder is a 
collaborative organization 
made up of three entities: 
the Downtown Boulder 
Business Improvement 
District (BID), the Downtown 
Boulder Partnership (DBP) 
and Downtown Boulder 
Community Initiatives (DBCI). 

For this report, we present 
consolidated financials to 
provide a clear, transparent 
view of our overall operations 
and how resources are 
invested across programs 
and services.

At the close of the year, 
Downtown Boulder remained 
in a strong and stable 
financial position, reflecting 
thoughtful stewardship of 
resources and a continued 
commitment to investing 
strategically in programs 
and services that support a 
vibrant downtown.

Interested in supporting 
the work that brings people 
together and strengthens the 
heart of Boulder? Consider 
becoming a DBP member 
or making a tax-deductible 
donation to DBCI.

FINANCIAL SUMMARY

JoinDonate



DOWNTOWN DATA

The following office summary and image is courtesy of Dean Callan & 
Company Inc.’s Year-End Report 2025.

Boulder’s office market continues to face significant headwinds, 
ending the year with a market-wide vacancy rate of 23% and nearly 
29% in the Downtown Boulder submarket. This high vacancy persists 
due to a lack of large-scale absorption; notably, the market saw very 
few “pure office” transactions exceeding 15,000 SF during the final 
quarter of 2025.

However, despite the absence of large institutional tenants, Downtown 
Boulder is beginning to show signs of renewed life through boutique 
and mid-sized leasing activity. Q4 saw several notable brands 
recommit to the core of Downtown Boulder, including Justin’s Nut 
Butter, Trade Desk, Wealthgate, GreenSpoon and Keller & Heckman.

Within a 50-mile radius of downtown Boulder, the regional population grew 
slightly from 3.7 million in 2024 to 3.8 million in 2025, with a balanced 

50/50 male-female split in both years. The median age edged slightly 
younger, from 36.91 to 35.87, while average household income 

remained strong and consistent at $132,000. The ethnic 
composition of the surrounding market was also largely 

stable, with 2025 showing 63% White, 23% 
Hispanic/Latino and 14% other, compared 

to 64% White, 23% Hispanic/Latino 
and 13% other in 2024.

In 2025, downtown Boulder recorded 8.4 million visits, up from 
8.1 million in 2024, while the number of unique visitors remained 
steady at 1.8 million in both years. The increase in overall activity 
was driven by more frequent visits, with average visit frequency 
rising from 4.41 to 4.79, indicating stronger repeat use. Average 
dwell time remained consistent year over year, with visitors 
spending just under two hours downtown per visit.

2025 2024

Visits 8.4M 8.1M

Visitors 1.8M 1.8M

Visit Frequency 4.79 4.41

Average Dwell Time
107 

minutes
109 

minutes
2025 2024

Population 3.8M 3.7M

Male/Female Ratio 50/50 50/50

Median Age 35.87 36.91

Average HHI $132K $132K

Ethnicity:

White 63% 64%

Hispanic / Latino 23% 23%

Other 14% 13%
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The data below comes from Placer.ai and was provided by the City of Boulder. Placer.ai uses anonymous location data 
from mobile devices that have opted in to share their information.





MARKETING
Downtown Boulder’s brand 
marketing is built around 
the belief that the district is 
a dynamic, people-centered 
place shaped by connection, 
creativity and community. Our 
goal is to position downtown as 
a welcoming gathering place for 
residents and visitors alike while 
driving awareness, visitation and 
support for the local business 
community.

Tight on time? We’ve got you covered. From vibrant streets to hidden 
gems, there’s magic in every moment. So take a deep breath, soak it 
all in, and let the adventure begin — your quick escape starts now!

DOWNTOWN 
IN AN HOUR

SAVVY ON 
PEARL

1114 Pearl St. |  Boulder, CO 80302
303-440-3989 | savvyonpearl.com

From Colorado clothing & souvenirs to distinctive 
fashion pieces, our collection is a celebration of 
uniqueness. Every item tells a story and is careful-
ly chosen to add character to your life whether 
you live here or are looking for something special 
to remember your visit.   –Erica

Erica Dahl, owner

10

Grab coffee like a local at Trident 
Booksellers & Cafe (940 Pearl St.)

See why Publishers Weekly named 
the Boulder Bookstore ‘Bookstore 
of the Year’! (1107 Pearl St.)

Feeling spicy? Stroll up Broadway 
into Savory Spice (2041 Broadway)

Take a piece of Boulder home with 
a special keepsake from Art Mart 
(1326 Pearl)

Get your veggies on with a 
snack and refreshing drink  
from Leaf (1710 Pearl)

11

With a little more time, downtown Boulder’s full experience is yours to enjoy. 
Stroll, savor and explore at your own pace — there’s always another tasty bite 
or unexpected delight just around the corner. Dive in and let the day unfold!

Choose Your Own

ADVENTURE 

Explore all the West 
End has to offer 

including Canoe Club 
(777 Pearl St.).

If you are here in season 
(and on a Saturday morning), 
stop by the Boulder County 

Farmers Market  
(13th Street and Canyon).

Enjoy brunch near the 
Boulder Creek at the 
gorgeous Boulder 

Dushanbe Teahouse 
(1770 13th St.).

Walk up 13th Street to 
Patterson Place Alley 
for an Instagramable 
moment (between 
Pearl and Spruce).

Head up to the 
rooftop of Avanti F&B 

(1401 Pearl St.) for 
breathtaking views.

Need more social 
content? Head to the 

breezeway next to 
Pedestrian Shops  
(1425 Pearl St.).

Release your inner artist 
at Colorado Glass Works 

(1500 Pearl St.).

Get your vinyl groove 
 on at Paradise Found 

Records (1646 Pearl St.).

Grab a hand-crafted 
beverage and a sweet 

treat at Süti & Co. 
(2031 16th St.).

Stop By   
Barbara & Company 
(1505 Pearl St.) for a 
little retail therapy.

Toy around at  
Into The Wind  
(1408 Pearl St.).

For Taco Tuesday (or any 
other day of the week), 
T/aco (1175 Walnut St. ) 

has you covered.

Watch the sunset over the 
Flatirons on Rosetta Hall’s 
rooftop (1109 Walnut St.).

Media Mix.
Traffic radio, conquesting e-blasts, Boulder 
transit, broadcast TV, connected TV, zoned cable, 
podcasts, 5280.com, online displays, influencer 
campaign, Meta & CU Boulder transit. Local: 
Travel Boulder, Yellow Scene, Daily Camera, 
KUNC, Colorado Performing Arts publications.

minutes from campus | weekend brunch 
 happy hour | full-service spa
iconic views of the Flatirons 

conference rooms | weekly live music
outdoor adventures & shopping 

m
weekend brunch     happy hour     

corporate events     full-service spa
     live music     majestic flatiron views

BOULDER, CO | 720.406.9696 | WWW.STJULIEN.COM 

• 
• 

• 

TIME TO UNWIND IN THE 

HEART OF BOULDER H

conference rooms |||| wwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwwweekly live music
outdoor adventururuururuuu eseesesssesses & shopping 

R

PEARL STREET MALL
2025 VISITOR GUIDE

including the

Heart of Boulder.
Downtown Boulder isn’t just the epicenter of 
Boulder in location, but it’s also the epicenter 
of Boulder in spirit. These streets hold the 
soul of the town. From passionate shop 
owners to talented buskers, the love for this 
place is palpable.

2025 Visitor Guide

25K
GUIDES PRINTED

3.6K
INDIVIDUAL REQUESTS FROM 
COLORADO TOURISM LEADS

11,750
DISTRIBUTED AT OVER 50 HOTELS 

IN DENVER AND BOULDER

Performance Summary:TOTAL: 18,630,416 Impressions  

TOTAL: 18,630,416 Impressions  and 85,207 Clicks
and 85,207 ClicksTacticTactic .  .  .  .  .  .  .  .  .  .  

 .  .  .  .  .  .  .  .  .  .  Impressions
Impressions

Bus Tails  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 9.8MDigital Tactics .  .  .  .  .  .  .  .  .  .  5.4MSocial Tactics  .  .  .  .  .  .  .  .  .  .  . 2.1MHigh Impct Display Tactics  . 1.3MTraff ic Radio .  .  .  .  .  .  .  .  .  .  905,000
Conquesting E-Blast .  .  .  .  480,000
KDVR (:30 & :15 spots) .  .  .  .  .  1.1MInf luencer Marketing     (67% engagement rate) .  . 1.2MMeta  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 2.1M

500+
DISTRIBUTED AT THE COLORADO 

CONVENTION CENTER, COLORADO 
WELCOME CENTERS IN BURLINGTON, 

JULESBURG AND FORT COLLINS

texas, colorado, floridaTOP THREE  
REQUESTING  STATES
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1.4M
PAGE VIEWS
(+28% from 2024)

615K
ACTIVE USERS
(+19% from 2024)

542K
 NEW USERS
(+14% from 2024)

Website Stats:
Colorado residents accounted for 
52% of website visitors and of that 
percent, 27% came from Boulder.

Top Five Most Popular Pages:

Shopping (133K views)
Events (89K views)
Bands on the Bricks (42K views)
Fall Fest (38K views)
Happy Hours (34K views)

Social Media  
Insights for 
2025:

33.8K
INSTAGRAM 
FOLLOWERS
Reach: 237.3K

Interactions: 18.3K

Follows: 6K

36.4K
FACEBOOK 
FOLLOWERS
Reach: 7.4M 
(3.1M from organic, 4.3M paid social)

Interactions: 114K

Follows: 3.5K

Page Visits: 41.1K

Newsletter Averages: 
(Monthly - unless otherwise noted):

Bi-Weekly Avg. Sends: 6,460 / Open Rate (OR): 64%

Colorado Tourism Leads (weekly)  
Avg. Sends: 106 / OR: 50%

Shopping Avg. Sends: 1536 / OR: 64%

Employment Avg. Sends: 942 / OR: 69%

Lodging Avg. Sends: 727 / OR: 66%

Things to Do Downtown Avg. Sends: 3447 / OR: 68%

Foodie Friday (weekly) Avg. Sends: 2354 / OR: 66%

Real Estate Avg. Sends: 584 / OR: 68%

Additional Initiatives:
Go Out To Lunch Day: Initiative 
launched in partnership with Visit 
Boulder and the Boulder Chamber to 
encourage people to eat out on the last 
Monday of every month.

Restaurant Playbook & Holiday Play-
book: Worked with a contractor to devel-
op sector-specific promotions playbooks 
with seasonal, ready-to-use marketing 
ideas for downtown restaurants and 
retailers.

Pearl Street Mall 50th Anniversary 
Logo: Teamed with the City of Boulder 
and RIOS to creat a logo celebrating the 
2027 anniversary of Pearl Street Mall.

Downtown Dash: Launched a new 
holiday promotion featuring 56 downtown 
businesses and 570 participants. The 
estimated economic impact of the holiday 
promotion was $109K.
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The primary reason businesses become DBP 
members is to help shape the future of downtown...
driving the vision forward, creating real impact and 
embracing bold ideas.

Membership offers a unique level of commitment 
and impact beyond having an address within the 
Business Improvement District boundary. While the 
BID enhances city services and drives consumer 
marketing, membership builds a business 
community and advocates for public policy, 
elevating our downtown. 

400

300

200

100

0
2022 2023 2024 2025

223
254

277
32 53

72

267

87

All-Star Members

Total Members and All-Star Members

Members

Three Highlights from 2025:

Our Members Represent the Heart of Boulder!  

MEMBERSHIP & ADVOCACY

Who are our Members?

Downtown 
Business 

Members (245)

Friends of 
Downtown (36)

Non-Profits (33)

Individuals (26)

Associates (6)

Stronger Block-by-Block Connections

Our Block Captain Program continued to 
strengthen connections between down-
town blocks and our organization. With 20 
dedicated volunteers, communication and 
relationships across downtown grew stron-
ger and more connected.

1

Meaningful Moments to Connect In Person

We hosted four member appreciation events to 
connect and celebrate our members.  From Bands on 
the Bricks and our holiday party to gatherings at local 
restaurants and venues, these moments strengthened 
business relationships. Additionally, we hosted two 
Town Hall events, the Annual Awards Luncheon and 
Employee Appreciation Week which brought the entire 
downtown business community together.

2

Consistent Communication That Reaches

Our member newsletter remained a key connec-
tion point, reaching more than 600 business and 
community leaders with an average 63% open 
rate—generating over 4,100 connections through-
out the year.

3

Membership by the Numbers:

Block Captains
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The Gift Card Program: 
During the 4th quarter of 2025, DBP launched a digital card in addition to the plastic card. 
The program continues to deliver on economic vibrancy for 130+ businesses who participate.

2,872
TOTAL NUMBER  
OF CARDS SOLD

4,228
TOTAL NUMBER OF  
CARDS REDEEMED

$158,116
TOTAL VALUE OF CARDS REDEEMED

MEMBER

20
24

ACCEPTED HERE
DowntownBoulderGiftCard.com

Public Policy Advocacy
With guidance from the DBP Public Policy Committee, advo-
cating for downtown and our business community continues to 
be a priority for the organization.

Our Public Policy Committee and Board of Directors carefully 
reviewed and endorsed the County’s Mental Health Sales Tax 
(Campaign: Health Minds; Stronger Community) and the City’s 
CCRS Sales and Use Tax Extension and Increased Debt Capaci-
ty (Ordinances 8710 and 8711).

Additional examples include our involvement in ‘Preserving West 
Pearl Street’, and supporting the Colorado Restaurant Relief Act.

Be confident knowing your dues are at work - even if you never 
attend an event or use a single perk. Your membership fuels the 
advocacy and programs that keep downtown (and your busi-
ness) strong.

2025 Membership Sponsors:

$220,068
TOTAL VALUE OF CARDS SOLD

2025 Gift Card Stats-at-a-Glance
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320,818
PEDESTRIAN  

IMPRESSIONS

AT ALL EVENTS

103,773
VISITOR COUNTS 

AT ALL EVENTS*

*St. Nick on the Bricks and the 

Snowflake Express visitor counts 

based on actual number of recorded 

visitors, not Placer.Ai data

EVENTS, PROGRAMS & COMMUNITY ENGAGEMENT
In 2025, World Singing Day joined the list of events produced by Downtown Boulder, while beloved classics like the 
Tulip Fairy & Elf Festival, Bands on the Bricks, Fall Fest, and Munchkin Masquerade returned with new twists to 
encourage a re-exploration of what the Boulder community loves about convening downtown.

Event or Program
Pedestrian 

Impressions* Visitor Counts**

Taste of Pearl 18,500 8,100

Tulip Fairy & Elf Festival 15,990 13,100

Bands on the Bricks 25,112 16,900

Pearl Street Arts Fest 99,020 27,600

Fall Fest 96,800 24,000

World Singing Day 12,900 2,800

Munchkin Masquerade 16,596 4,300

Switch on the Holidays 4,000 1,700

St. Nick on the Bricks 18,800 865

Snowflake Express 8,500 308

Lights of December Parade 4,600 4,100

Downtown Boulder Events Left a Big Impression in 2025
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*Pedestrian Impressions are not one-to-one people, but rather how many times someone passes in front of our counting devices stationed along the mall. 
**Visitor Counts from Placer.Ai are counting one-to-one people through cellular device data. This data is provided to us by the City of Boulder.



450+
TOTAL VOLUNTEERS

We are grateful for all of the individuals who dedicated their time to create meaningful community experiences!

1,628
TOTAL
VOLUNTEER
HOURS

VOLUNTEERS

EVENTS, PROGRAMS & COMMUNITY ENGAGEMENT
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Pearl Street  
Arts Fest 

300+ applications received.  
Featured 100+ artists representing 

work in 13+ disciplines from  
21 states. 3 artists were part  
of the 2nd annual BIPOC 

invitational program.

Expanding Impact: Supporting the Arts & Other Community Events
COMMUNITY EVENTS RUN BY 
OTHER ORGANIZATIONS RECEIVED 
OPERATIONAL SUPPORT FROM 
DOWNTOWN BOULDER 195+6 ARTISTS, BANDS, AND ARTS 

ORGANIZATIONS SUPPORTED THROUGH 
DOWNTOWN BOULDER EVENTS

Providing a Platform for Economic  
Vitality & Community Engagement
177 Businesses and Community Organizations Participated in Downtown 
Boulder Events and Programs.

The majority of participating exhibitors expressed that the opportunity to 
reach the community at these events positively impacted their business.

A majority of attendees left our events with a very favorable impression of 
downtown and consistently discovered a new shop or restaurant.

42 Student 
Banner Artists 
from 3 local schools created 
original artworks to illustrate 
a theme of embracing unique 

backgrounds to make the 
community stronger for the 

13th Annual Student  
Banner Program.

Fall Fest 
Expanded music lineup 

included 15 acts from the 
Front Range and beyond - 
including Jamaica. First  

ever Battle of the  
Bands Competition.

Taste of Pearl 
Downtown Boulder partnered 

with Boulder Arts Week to 
support 5 independent artists 

and arts groups at  
Taste of Pearl.

Bands on 
the Bricks 

included 16 distinct bands with 
9 Bands on the Bricks first-timers 

spanning 8 different musical genres, 
featuring touring acts from Texas  

and Nashville in addition  
to local favorites.



Premier Platinum Members
Allo Fiber
Bank of America
Bank of Colorado
Daily Camera
Capital One Café
City of Boulder
Elevations Credit Union
FNBO
Google
Huntington Bank
Merrill
Office Partners on Pearl
Visit Boulder
The W.W. Reynolds Companies

Platinum Members
Conscience Bay Company
Kaiser Permanente
Museum of Boulder
Rembrandt Yard
St Julien Hotel & Spa
University of Colorado Boulder

Gold Members
 Boulder B Cycle
Eldorado Natural Spring Water 
eTown
Ford Construction & Landscaping
Park Coworking
Tebo Properties

Silver Members
Avanti F & B Boulder
Berg Hill Greenleaf Ruscitti LLP
Big Red F Restaurant Group
BOK Financial
Boulder Chamber
Boulder Lifestyle Magazine
Gemini
Half Eaten Cookie
Hotel Boulderado
Japango
The Kitchen
Market Real Estate
Organic Sandwich Company
Savannah Bee Company
Unico

Bronze Members
Allegra Marketing Print Mail
Art Mart
Art + Soul Gallery
Art Source International
Barbara & Company
Beatrice the Divine
Bitty & Beau’s Coffee
BoCo Life
Bohemian Biergarten
Boulder Spirits
Boulder Theater
The Bradley Boulder Inn
Bramble & Hare
Brasserie Ten Ten
Busaba Thai
DJJCPA
Ferrell Law Firm
First Interstate Bank
Foolish Craig’s
Frasca Food and Wine
Gelato Boy
Hapa Sushi
Jill’s Restaurant
Jungle
Ku Cha House of Tea
KÜHL
Liberty Puzzles
Lindsay’s Boulder Deli  
    @Häagen-Dazs
Local Table Tours
Mountain Sun
OZO Coffee Roasters
Pendleton
Peppercorn
Pizzeria Alberico
Postino Boulder
Rocky Mountain Chocolate Factory
Salt
SmithKlein Gallery
T-Zero Lounge
Vinca on Pearl

BUSINESS IMPROVEMENT DISTRICT (BID) BOARD
Jessica Deiter, Chair
Craig Moelis, Vice Chair
Erica Barnett, Treasurer
Aly Baca
Casey Easton
Chad Huilman

DOWNTOWN BOULDER PARTNERSHIP (DBP) BOARD 
Aaron Spear, Chair
Nico Toutenhoofd, Vice Chair
Jon Banis, Treasurer
Lori Call
David Dadone
Evan Faber
Mark Heinritz
Lauren Lambert Feldman

Marcy Miller
Jake Novotny
Martha Piper
Lindsay Shaw
Laurel Tate
Andrew Shoemaker
Mackenzie Sehlke (Ex Officio)

303-449-3774
info@downtownboulder.org
VisitDowntownBoulder.com

THANK YOU

DOWNTOWN BOULDER COMMUNITY INITIATIVES (DBCI) BOARD 
Dennis Paul, Chair
Molly Winter, Vice Chair
Laurel Tate, Treasurer

Soledad Diaz
Lauren Lambert Feldman
Martha Piper

STAFF 
Bettina Swigger, CEO
Tami Door, Interim CEO
Terri Takata-Smith, VP of Marketing & Communications
Sue Hempstead, VP of Finance
Anna Salim, VP of Operations & Programming
Kat Shanahan, Senior Programming Manager
Melanie Ricci, Community Relations Manager
Stephen Oskay, Events Manager
Tana Benitez, Marketing and Communications Coordinator
Kate Hernandez, Marketing and Communications Coordinator
Dave Adams, Business Liaison

2025 BOARD MEMBERS 

2025 ANNUAL MEMBERSHIP SPONSORS

EVENT & PROGRAM SPONSORS 
In order of cash value contributed in 2025

City of Boulder
Google
FNBO
Bank of America
Huntington Bank
The W.W. Reynolds Companies
Corwin Toyota
Conscience Bay Company
Eldora Mountain Resort
Kaiser Permanente

Quantum Fiber
Pedestrian Shops
Slifer Smith & Frampton
St Julien Hotel & Spa
First Western Trust
Lifetime Home Remodeling
Caren & Ed Cohen
Martha Piper
8Z Real Estate
Western Disposal

IN-KIND & MEDIA PARTNERS
Daily Camera
Eco-Products
Eldorado Natural Spring Water

Hotel Boulderado
KUNC
YellowScene

Nicole Hurdle
Ann Klein
Qin Liu
Matt Benjamin, City Council (Ex Officio)
Chris Jones, City of Boulder (Ex Officio)
Tina Marquis, City Council (Ex Officio)


