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Downtown Delray Beach kept the momentum going with 
a lively calendar of signature events that brought people 
downtown year-round, generating more than 9.3 million 
visits and $128 million in total spending during the fiscal year.

Art & Jazz on the Avenue continued to transform four downtown 
neighborhoods into vibrant open-air celebrations, bringing live music, local artists 
and visitors to the doorsteps of nearly 400 businesses for unforgettable evenings 
filled with creativity and energy. First Friday Art Walk offered a more intimate 
way to experience the arts, inviting guests to stroll through galleries, meet artists, 
discover new works and enjoy downtown at a relaxed, inspiring pace.

Savor the Avenue once again delivered 
one of Delray Beach’s most iconic 
experiences, transforming Atlantic Avenue 
into an elegant outdoor dining room for 
nearly 1,000 guests. With beautifully 
designed tables, chef-curated menus 
and a spectacular setting in the heart 
of downtown, the event showcased the 
strength of Delray’s culinary scene and its 
reputation as a premier dining destination. 
The DDA also celebrated the second annual 
Jimmy Buffett Festival: Party in Paradise, 
bringing tropical energy, music and laid-
back island fun honoring Florida’s legend.

Seasonal promotions also helped drive 
traffic and support local businesses. The 
Mother’s Day Orchid Giveaway brought 
shoppers downtown with a simple, joyful 
incentive to shop local, while Restaurant 
Month expanded the spotlight on Delray’s 
dining scene with a full month of prix-
fixe menus, special offers and culinary experiences. The #LoveDelray summer 
programming also highlighted the DDA’s growing investment in wellness 
downtown, creating feel-good experiences that encouraged residents and visitors 
to move, connect, recharge and support local businesses during the summer 
season. During the holidays, the DDA encouraged the community to pledge to 
#ShopSmall, supporting the 96% of Downtown Delray businesses that are small, 
locally owned and independent.

From arts and dining to wellness, shopping and live entertainment, these programs 
reflect the DDA’s commitment to creating year-round experiences that drive foot 
traffic, strengthen the local economy and keep Downtown Delray Beach vibrant, 
welcoming and full of reasons to return.

DOWNTOWN EVENTS KEEP VISITORS COMING

Signature Events Strengthen 
Downtown Economy

“Downtown Delray’s events 
are more than moments on a 
calendar — they are economic 
drivers, community builders 
and invitations to experience 
everything that makes our 
downtown so special. From 
dining under the stars at 
Savor the Avenue to shopping 
small during the holidays, 
each program supports our 
businesses while creating 
memories for residents and 
visitors alike.”

— Laura Simon
Executive Director

Delray Beach 
Downtown Development Authority

This year OLD SCHOOL SQUARE 
entered a new chapter with a 
refreshed brand identity designed 
to honor its history, celebrate its 
creative spirit, and strengthen its role 
as Downtown Delray Beach’s most 
meaningful cultural anchor.

The rebrand was built around a simple 
but powerful idea: Old School Square is 
where Delray comes together . It is more 
than a campus, more than a collection 
of venues, and more than a place to 
attend an event. It is a gathering place for art, music, education, 
celebration, conversation, and community connection.

At the center of the new identity is a logo created by PATRICIA 
TORRAS, a Delray resident whose design captures the spirit of 
Old School Square as both historic and forward-looking.
In addition to the logo, the brand was inspired by the character 

of the campus. The brand blends a 
sense of heritage with a more vibrant, 
contemporary feel. Architectural 
details, venue-speci�c patterns, bold 
typography, and a refreshed color 
palette help tell the story of a place that 
is deeply rooted in Delray’s past while 
actively shaping its cultural future.

With its refreshed identity, Old 
School Square is better positioned 

to communicate its impact, expand 
its reach, and invite residents and visitors to experience the 

campus in new ways. The brand now re�ects the full energy of 
the place itself — historic, artistic, unexpected, inclusive, and alive 
with possibility.

As Old School Square continues to evolve, its purpose remains 
clear: to be the place where culture, creativity, and community 
come together in Downtown Delray Beach.

Old School Square 
Annual Highlights

2024-2025 Exhibitions: 
Hot Glass; Nature's Palette: Art Inspired 
by the Earth; Icons of Art: Italian Mosaics 

Portraits; Multicultural Youth Art; Re�ections 
by Andre Lopez; Mirror, Mirror: Celebrating 
Women in the Arts; Impressions of Italy by 
Ralph Papa; and Pop Culture: Pixels, Paint 

and Pop Art.

In addition to the Cornell Art Museum, 
The Amphitheatre and The Vintage 
Gym produced over 250 events in 
partnership with the City of Delray 

Beach and private entities.

The Heart of Delray, Refreshed

Cornell Showcases 
Global Artistry
The CORNELL ART MUSEUM continued to elevate Downtown Delray Beach as 
a destination for exceptional arts and culture with two standout exhibitions that 
brought international talent, rare artistry and unforgettable experiences to the 
community.

In a �rst for the Cornell, the museum presented its 
inaugural glass exhibition in collaboration with the 
Benzaiten Center for Creative Arts, featuring 35 
national and international glass artists. The exhibition 
celebrated the beauty, precision and drama of 
contemporary glass, with a special panel discussion 
featuring artists from Net�ix’s Blown Away.

The museum also presented Icons of Art: Italian Mosaic Portraits, 
featuring 40 one-of-a-kind mosaic portraits, bringing centuries-old Italian 
craftsmanship into an inspiring and visually stunning experience.

These exhibitions re�ect the Cornell Art Museum’s growing role as a vibrant 
cultural anchor, bringing bold ideas, global artistry and museum-quality 
experiences to the heart of Downtown Delray Beach.

NEW BRAND IDENTITY HONORS ITS PAST WHILE GIVING FRESH ENERGY 
TO ITS FUTURE AS DOWNTOWN’S CULTURAL HEART



Engagement by the Numbers
DDA & OSS: ANOTHER YEAR OF BUILDING CONNECTIONS

PUBLIC RELATIONS

*AVE = Ad Value Equivalency
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Downtown Development Authority, 350 SE 1st Street
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