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MARKET GROWTH

Atlanta’s Downtown market data, encompassing multi-family, office, hospitality and retail sectors, epitomizes the city’s growth and
diversity and is meeting the demands of a thriving population and business landscape.

90%

OCCUPANCY

$2.20

PER SF
ASKING RENTS FOR UNITS

4,534

UNITS IN THE
5-YEAR PIPELINE

1,400

UNITS UNDER
CONSTRUCTION

1,700+

HOTEL ROOMS
UNDER CONSTRUCTION

13,200

HOTEL KEYS (8,000)
PEOPLE PER DAY ON AVG,
INCLUDING THE ATTACHED
OMNI HOTEL

1 9 M GROSSLY
UNDERSERVED
SF OF CLASSA&B MARKET WITH ONLY
OFFICE SPACE 2.9M SF OF RETAIL

DOWNTOWN VISITATION TRENDS

Downtown visitation is increasing from low post-pandemic levels. In 2023, the
district experienced over 54 MILLION VISITS. Among these visits, Downtown
welcomed 42.2 million non-employee visits, while employees accounted for an

impressive 12.5 million visits.
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IT’S ALL HAPPENING DOWNTOWN

At Atlanta’s center of sports, entertainment, and cultural attractions,
15M+ annual visits are generated within less than a half-mile radius of The Center.
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71,000 seat stadium home to the Atlanta Falcons & Atlanta United

Directly connected to The Center

G0

Home of the Atlanta Hawks y ™ — )| NATIONAL
)/ FIFA WORLD CUP 2026 = )| B
+

300 eventsa VAL Atlanta has been selected to host eight For the second time in less than a decade, the

TH . . matches — including five group stage matches, Atlanta will host the 2025 College Football

4 in the nation for the number of events held a round of 32 match, a round of 16 match, Playoff (CFP) National Championship at

and a semifinal match. The events will bring Mercedes-Benz Stadium. Atlanta becomes

7TH in ticket sales in the world an economic boom to the region attracting the first city to repeat as a host destination for

hundreds of thousands of fans. college football's biggest game.
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OPPORTUNITY
AYIRIE EXCENITER:

~200KSF 93K SF

STUDIO/PRODUCTION
OPPORTUNITIES

920K SF 24/7

CLASS A PROFESSIONAL, CREATIVE, ON-SITE SECURITY
MEDIA & PRODUCTION

DIRECT &
COVERED

ACCESS FROM PARKING DECK

TO OFFICE TOWERS
ownersie CPL - Rigltogs
Group

OF ATRIUM LEVEL RETAIL
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NATIONAL
MARKET GOMIPARISOR]

Atlanta’s lower living and business costs compared to major East and West
Coast cities give it a competitive advantage, attracting population growth and job
opportunities.

5™ & BROADWAY UPTOWN SIXTH STREET POWER &
NASHVILLE, TN CHARLOTTE, NC AUSTIN, TX LIGHT DIST.
KANSAS CITY, MO

WITHIN Y2 MILE

2023 Avg

Household Income $134’241 $125,103 $186,911 $216,644 $132,515

2023 Daytime

. 16,932 26,631 16,525 18,270
Population
2023 Daytime
Population Density 86,429 135,937 84,351 93,259

Per Square Mile




ATLANTA

MARKET GOMIPARISOR]

Over 30% (36.5K) of Downtown workers live within 10 miles of The Center, creating

a demand for both day/lunch offerings as well as places to gather and socialize after
work and on weekends that are close to home.

THE BATTERY

WITHIN 2 MILE

PONCE CITY MARKET

2022 Daytime Population 10,583 7,374
2022 Avg Household Income $107,151 $102,207 $139,572
2027 Avg Household Income $135,592 $120,856 $166,511
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MEDIA
PRODUCTION
ORRORINYUNIIRIG

SOCIAL MEDIA

INDEPENDENT FILM

20,000 SF

FILM/BROADCAST READY SPACE

40,000 SF

NETWORK INFRASTRUCTURE & SUPPORT

100,000 SF

PRE/POST PRODUCTION READY SPACE

With its ideal climate, great, the world’s busiest airport, large crew base, and pro-business
focus,

GEORGIA IS A LEADING
DESTINATION IN THE
WORLD FOR FILMING.

Georgia’s Film Industry by the numbers:

412 $4.4B 68

PRODUCTIONS SPEND BY PRODUCTION ON SIGNIFICANT FEATURE
GOODS & SERVICES FILMS

30% $50M

POTENTIAL TAX CREDIT AVERAGE PRODUCTION BUDGET

The Georgia Entertainment Industry Investment Act, established in 2008, offers a base 20% tax credit for qualified productions that spend
$500,000 or more within a single tax year. An additional 10% tax credit, referred to as the Georgia Entertainment Promotion (GEP) logo credit,
can be obtained if the production incorporates a qualified Georgia promotional logo in the finished project.
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TENANT AMENITIES

e Tenant Lounge

e Conference Center

INFRASTRUCTURE

e Redundant Commercial Power Feeds
e Backup Power (multiple diesel generators totaling 13 MW)
e 7 fiber network providers connected to The Center

e | ocated in Atlanta’s downtown long haul fiber loop

128,230

TOTAL SF

LEVELS 3-8

LEVELS 3-14

457,450

TOTAL SF

317,156

TOTAL SF

NORTH TOWER

LEVELS 3-14

1,067

ROOMS

OMNI HOTEL

F&B/ RETAIL

192,200

TOTAL SF




OMNI HOTEL
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SWITCH
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STORAGE
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CENTENNIAL OLYMPIC PARK DR.
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FIND YOUR WAY TO THE CENTER

THECENTERATLANTA.COM
190 Marietta Street NW, Atlanta, GA 30313

OWNED & MANAGED BY COLEMAN WEATHERHOLTZ
Partner, Leasing & Advisory

coleman@hwproperties.com
404-219-7093
Group
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