DOWNTOWN

Rochester, Minnesota

AR
ALK

Host Business agrees to:
e Complete Host Business registration form

o Include preferred/pre-arranged artist if applicable
o Include promotional content (photo & 50 word bio)

Host an artist (visual, musician, etc...) in a dedicated space at your venue

Keep your business open for the entirety of the event (5:00 - 8:00 pm)

Offer a featured item (does not need to be discounted) for the evening of the event
o Specialty cocktail or hors d’oeuvres, featured new merchandise, limited-edition item

Display the Art Walk poster prominently at the entrance to your venue

Share Art Walk on your event calendar (if applicable)

Share Art Walk promotional information on social media

ART WALK 2026

5 - 8 PM on select Thursdays
February 5, May 7, August 20, November 5

Celebrate and explore the arts in downtown Rochester at Art Walk! This
all-ages seasonal event will feature artists and musicians paired with retail
shops, restaurants, galleries, and event venues throughout downtown
Rochester. Gather your friends, and connect with the talented locals who
make up our vibrant arts community.

Participating Artist agrees to:
e Complete Participating Artist registration form
o Include preferred/pre-arranged host business if applicable
o Include promotional content (photo & 50 word bio)
Coordinate space and technical requirements directly with host business
Provide all equipment (table, easels, displays, sound equipment, etc...) unless otherwise agreed upon
with host business
e You MUST be set-up and ready when the event begins at 5:00 pm, and remain on site until the event
concludes at 8:00 pm
Share Art Walk on your event calendar (if applicable)
Share Art Walk promotional information on social media

ARTWALK Organizers agree to:

Create appropriate artist/business pairings based on requests or compatibility
Provide artists with a $50 material stipend for hands-on activities

Create Art Walk map and promotional posters

Promote event on RDA social media and website

Provide additional activation along the event route to surprise and delight attendees
Collect Art Walk passports and administer door prizes to participants

Registration & content deadlines:
January 18 for February 5, 2026
April 19 for May 7, 2026
August 2 for August 20, 2026
October 18 for November 5, 2026

Contact: Naura Anderson, Threshold Arts, naura@thresholdartists.org or 507-226-6214


https://docs.google.com/forms/d/e/1FAIpQLSf1NFacdbJIJ6IWu7jJizfp-b6pJuEoGPFzvSgH0I2BkcjcfQ/viewform
https://docs.google.com/forms/d/e/1FAIpQLSfWWsQJDVbuATpgFYCNAFcOcUm91eucSQOMg1_wvQSYNUqxvg/viewform
mailto:naura@thresholdartists.org

Frequently Asked Questions:
e s there a fee to participate?

o No. If your business is a bar/restaurant, we suggest that you consider offering a modest
food/beverage credit to the artist you are hosting, but that is entirely optional. The
artists/musicians are participating without a guarantee of sales/tips and we hope you will
encourage visitors to support them.

e Do artists and musicians supply their own materials and manage their own setup/cleanup, or
would we need to support that in some way?

o Itis up to the artists to supply everything they need. Once matched, we will connect you with
them to discuss logistics including the need to haul in tables, chairs, etc... or if there is anything
of that nature available onsite that you can provide.

o Musicians are required to provide their own sound equipment, unless this is something you
have available.

e Would we coordinate directly with the artists/musicians, or is that something your team
handles?

o If you have an artist in mind, you are welcome to coordinate that yourself and include that
information on your registration form... otherwise, we have a roster of artists who we can match
with businesses based on interest.

e Are musicians expected to play outside, or would they perform inside our space?

o This is entirely up to you. The primary goals of the event are to get people walking around
downtown, connecting with artists, and spending money in downtown businesses.

e Is it common for businesses to host more than one kind of activity (like art AND music), or is
one contribution generally the norm?

o If space allows, more than one activity is absolutely welcomed!

e Do businesses have a say in the artist they are paired with / what they display / how much they
display, etc...?
o We would absolutely make sure that the work is the right fit for your space and taste. It's just a
one-night pop-up so nothing needs to be hung on the walls or installed long term.

e Are there any requirements for the business to do anything other than what they host in their
space?

o Your portion of the event would be in your establishment. Essentially, you are operating as
usual, but would dedicate a space for an artist to do a pop-up and show/sell some of their art, or
a musician to perform. There will be ~20 other businesses participating and attendees will have
a map of the route so attendees can meander between locations.

e Are we required to register for all dates at once or can we sign up for one at a time?

o Thereis no need to commit to more than one event at a time! If you participate once and enjoy
it, we will do this seasonally and would love to have you back! We will all learn things as we go,
and we will seek feedback from all participants, then do what we can to make this event better
and better as time goes on!

Contact: Naura Anderson, Threshold Arts, naura@thresholdartists.org or 507-226-6214


mailto:naura@thresholdartists.org

