
THE PUBLIC
MARKET
CAMPAIGN
Creating Green Bay’s public market with public purpose.

A YEARS-LONG VISION 
FOR GREEN BAY’S 
PUBLIC MARKET
in downtown Green Bay is becoming a reality. A building is purchased. The 

design is determined. The business model — a food-focused facility that 

creates space for entrepreneurs to connect product to people — is set. To 

ensure we can realize that dream, we need your help.

On Broadway, Inc., a local 501(c)3 non-profi t organization that focuses on 

the economic vitality of the downtown’s near-west side, is spearheading the 

fundraising campaign to redevelop Old Fort Square, 211 N. Broadway, into 

the Green Bay Public Market. The market will host over 20 small businesses 

that will benefi t from a space that provides retail and food sales, hosts events 

and creates a dynamic public place.

Run by a non-profi t organization, the lease terms will be tenant-friendly, provide less risk to business 

owners and create a diverse off ering of goods and experiences. The market’s vendors will operate seven 

days a week, off ering prepared food and items to shop for and prepare at home. 

The Green Bay Public Market will draw residents and visitors from the Greater Green Bay area and 

beyond to the Broadway District where they can enjoy everything the city’s downtown off ers. Please join 

us as we raise funds to realize the Green Bay Public Market, a place where entrepreneurs can connect 

their products with people while the ripple eff ect of a public market with public purpose will fl ourish.

“The single greatest 
way to elevate the 
Broadway District for 
tourism, economic 
impact and employee 
attraction is to 
create Green Bay’s 
Public Market.”
Brian Johnson, 
Executive Director, 
On Broadway, Inc.

PROJECT IMPACT:

CATALYST FOR ECONOMIC 
DEVELOPMENT

PROMOTES HEALTHY 
COMMUNITY LIVING

PROVIDES A DYNAMIC 
ENVIRONMENT FOR CULINARY 

BUSINESSES TO GROW

CREATES AN ATTRACTIVE PUBLIC 
SPACE AND CITY BLOCK

ENHANCES EXPERIENCES FOR 
EMPLOYEES AND VISITORS

MAGNET FOR TALENT 
RECRUITMENT AND RETENTION

INTRODUCING 
GREEN BAY’S 
PUBLIC MARKET:
A CATALYST FOR 
GROWTH AND 
ACTIVATION
The Green Bay Public Market will provide entrepreneurs an 

opportunity to launch their businesses in a busy downtown 

location where they will fi nd built-in support to grow. Locally 

sourced products sold by people who live and work in the 

community deliver a strong economic impact to the community.

In a metro area with a population greater than 320,000 and 

5.7 million annual tourists, the Public Market will quickly 

become one of Green Bay’s top tourist destinations as well as 

a place where local residents will visit regularly to purchase 

locally sourced food that is fresh and nutritious.

Public markets in other communities become the catalyst for 

additional development, spurring millions of dollars in residential 

and commercial real estate. Not only will the property known as 

“Old Fort Square” receive a much-needed makeover, but the 

entire district, downtown, city and region will benefi t.

ON BROADWAY’S SUCCESS
On Broadway continues to build upon the district’s ongoing improvements and increased vibrancy. 

Since its creation in 1995, the non-profi t organization has amassed multiple successes:

Advocated city planning and business owners for 
increased retail, restaurant and commercial density.

Facilitated over $100 million of new construction and 
renovation in the district, including more than 1,000 
new housing units either complete or underway.

Invested in streetscape design with seasonal 
plantings, pedestrian friendly amenities and 
storefront signage.

Created more than 40 community events that 
attract over 400,000 visitors each year. Events 
included igNight Markets, Fall Fest and the Levitt 
AMP Green Bay Music Series.

Committed volunteers, including an engaged board 
of directors who amass over 2,000 volunteer hours 
each year.

Dedicated to historic preservation as well as an 
investment in public art.

Supported two major redevelopment eff orts 
along with the City of Green Bay, including Leicht 
Memorial Park and the Shipyard for increased 
riverfront access and activation, a $7 million and 
$20 million eff ort, respectively.

Applied for and received a $1 million grant to 
support diverse businesses in the Broadway 
District, including a $300,000 micro-grant program.

Recognized consistently among Main Street 
peers for events, volunteer commitment, 
promotions and community partnerships.

Producer of Farmers’ Market on Broadway that 
hosts 100+ vendors and brings 250,000 people to 
the district each summer.

JOIN US AS WE ADD THE PUBLIC MARKET TO THE LIST AND EXPERIENCE 
THE RIPPLE EFFECT OF THIS EXCITING PROJECT WITH PUBLIC PURPOSE.

On Broadway, Inc.
340 N. Broadway, Suite 165
Green Bay, WI 54303

920-437-2531
greenbaypublicmarket.org
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With an expected total project cost of $12.5 million, bringing the 

Green Bay Public Market to life will involve public and private fi nancial 

support. On Broadway has applied for multiple grants to help with 

funding, and private gifts are needed to help us reach our goal to 

fund the renovation. With your support, we can make a diff erence in 

creating a dynamic new space in downtown Green Bay that will not 

only create a new community gathering space but also spur more 

economic development. This is a once in a generation opportunity.

The Green Bay Public Market operations will be funded through 

rents and event revenue allowing an exciting, sustainable non-profi t 

enterprise managed by On Broadway. Join us!

For more information, please reach out to:

Chelsea Kocken 
Director of Special Projects at On Broadway
920-680-1684 or chelsea@onbroadway.org.

The current Old Fort Square building 
was purchased by On Broadway in 
spring 2022.  With 45,000 square feet, 
the future Public Market will include:

• A grand market atrium featuring 
over 20 vendors

• Community event space available 
for public and private events

• Indoor and outdoor seating

As part of this project, the building 
will receive a dramatic new façade 
and interior makeover as shown in our 
accompanying renderings, as will the 
exterior sidewalk and plaza areas with 
new streetscaping and lighting.

The Public Market will create a new gathering place downtown, which 

has been transformed over the past two decades to an area bustling with 

life. The Farmers’ Market on Broadway is one example of that success. 

Every Wednesday during the summer, it draws more than 100 vendors 

and thousands of customers. The Farmers’ Market is located just outside 

of the new public market, which will provide community access to locally 

sourced goods daily. 

The Green Bay Public Market will be more than a place to shop and eat—

it will also be a place for new experiences. Fit with a kitchen space 

created for unique food experiences, the market focuses on providing 

culinary education to people with all backgrounds, skills and interests. 

Through partnerships that focus on youth, disadvantaged populations 

and connecting area neighborhoods, the kitchen and event space within 

this project will play a vital role in giving back to the community.

Anchor spaces 
for larger users 
including on-site 
production and/or 
restaurant seating

Event space with 
seating for up to 
200 people

Kitchen space for 
private and public 
events, including 
culinary education 
and cooking shows

Atrium-wrapped 
overlook seating

Offi  ce space 
for market staff 

Member space available 
to corporate partners, 
including tech and AV 
equipment, hosted food 
and beverage service

Junior 
anchors with 
programming 
needs similar 
to anchors

Pod suites 
for smaller 
food or 
retail users

Storefront 
stalls providing 
inside and 
outside service 
counters

Seating All-season 
plaza

PROJECT GOAL:
$12.5 MILLION

$1.5M  |  Government

$3M  |  Grants and New Market 
            Tax Credits

$8M  |  Private Support

PUBLIC MARKETS ARE PLACES OF 
DISCOVERY, LEARNING, HUMAN 
INTERACTION, COMMUNITY 
INVOLVEMENT AND COMMERCE. COME BE PART OF 

THE MOMENTUM!
• NAMING RIGHTS FOR VARIOUS INTERIOR AND EXTERIOR SPACES, 
 INCLUDING KITCHEN, ATRIUM, PROGRAMMING, AND MORE
• PROGRAMS AND EVENT OPPORTUNITIES FOR YEAR-ROUND EXPERIENCES

FIRST FLOOR 

SECOND FLOOR 
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the Green Bay Public Market. The market will host over 20 small businesses 

that will benefi t from a space that provides retail and food sales, hosts events 

and creates a dynamic public place.

Run by a non-profi t organization, the lease terms will be tenant-friendly, provide less risk to business 

owners and create a diverse off ering of goods and experiences. The market’s vendors will operate seven 

days a week, off ering prepared food and items to shop for and prepare at home. 

The Green Bay Public Market will draw residents and visitors from the Greater Green Bay area and 

beyond to the Broadway District where they can enjoy everything the city’s downtown off ers. Please join 

us as we raise funds to realize the Green Bay Public Market, a place where entrepreneurs can connect 

their products with people while the ripple eff ect of a public market with public purpose will fl ourish.

“The single greatest 
way to elevate the 
Broadway District for 
tourism, economic 
impact and employee 
attraction is to 
create Green Bay’s 
Public Market.”
Brian Johnson, 
Executive Director, 
On Broadway, Inc.

PROJECT IMPACT:

CATALYST FOR ECONOMIC 
DEVELOPMENT

PROMOTES HEALTHY 
COMMUNITY LIVING

PROVIDES A DYNAMIC 
ENVIRONMENT FOR CULINARY 

BUSINESSES TO GROW

CREATES AN ATTRACTIVE PUBLIC 
SPACE AND CITY BLOCK

ENHANCES EXPERIENCES FOR 
EMPLOYEES AND VISITORS

MAGNET FOR TALENT 
RECRUITMENT AND RETENTION

INTRODUCING 
GREEN BAY’S 
PUBLIC MARKET:
A CATALYST FOR 
GROWTH AND 
ACTIVATION
The Green Bay Public Market will provide entrepreneurs an 

opportunity to launch their businesses in a busy downtown 

location where they will fi nd built-in support to grow. Locally 

sourced products sold by people who live and work in the 

community deliver a strong economic impact to the community.

In a metro area with a population greater than 320,000 and 

5.7 million annual tourists, the Public Market will quickly 

become one of Green Bay’s top tourist destinations as well as 

a place where local residents will visit regularly to purchase 

locally sourced food that is fresh and nutritious.

Public markets in other communities become the catalyst for 

additional development, spurring millions of dollars in residential 

and commercial real estate. Not only will the property known as 

“Old Fort Square” receive a much-needed makeover, but the 

entire district, downtown, city and region will benefi t.

ON BROADWAY’S SUCCESS
On Broadway continues to build upon the district’s ongoing improvements and increased vibrancy. 

Since its creation in 1995, the non-profi t organization has amassed multiple successes:

Advocated city planning and business owners for 
increased retail, restaurant and commercial density.

Facilitated over $100 million of new construction and 
renovation in the district, including more than 1,000 
new housing units either complete or underway.

Invested in streetscape design with seasonal 
plantings, pedestrian friendly amenities and 
storefront signage.

Created more than 40 community events that 
attract over 400,000 visitors each year. Events 
included igNight Markets, Fall Fest and the Levitt 
AMP Green Bay Music Series.

Committed volunteers, including an engaged board 
of directors who amass over 2,000 volunteer hours 
each year.

Dedicated to historic preservation as well as an 
investment in public art.

Supported two major redevelopment eff orts 
along with the City of Green Bay, including Leicht 
Memorial Park and the Shipyard for increased 
riverfront access and activation, a $7 million and 
$20 million eff ort, respectively.

Applied for and received a $1 million grant to 
support diverse businesses in the Broadway 
District, including a $300,000 micro-grant program.

Recognized consistently among Main Street 
peers for events, volunteer commitment, 
promotions and community partnerships.

Producer of Farmers’ Market on Broadway that 
hosts 100+ vendors and brings 250,000 people to 
the district each summer.

JOIN US AS WE ADD THE PUBLIC MARKET TO THE LIST AND EXPERIENCE 
THE RIPPLE EFFECT OF THIS EXCITING PROJECT WITH PUBLIC PURPOSE.

On Broadway, Inc.
340 N. Broadway, Suite 165
Green Bay, WI 54303

920-437-2531
greenbaypublicmarket.org
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A catalyst for continued downtown development, the 
Green Bay Public Market is expected to draw 1 million 
visitors annually. The Public Market will serve as an 
anchor in the Broadway District and generate more 
than $100 million in nearby development, including 
housing, commercial space, parking infrastructure 
and pedestrian friendly amenities. With an estimate 

of $10 million annually in sales, the market will also 
generate sales tax revenue of more than $550,000.

The Green Bay Public Market will be home to 
20-plus small businesses who will be supported 
through various programs, available grant funds and 
mentorship opportunities.

In recent years, the Green Bay area has witnessed, 
despite pandemic-sized hospitality industry 
challenges, the launch of new restaurants, coff ee 
houses, bakeries and more. Many of these new 
places began with a simple concept and a booth 
at a Green Bay farmers’ market. 

We now seek to create an intentional incubator for 
culinary entrepreneurs to bring their concepts to 
life within a cost-eff ective, high-traffi  c, supportive 
environment. The Green Bay Public Market creates 
the ideal mix of support and visibility to allow new 

businesses to thrive, and for Green Bay’s pallet to 
come alive with the sights, sounds, smells, and 
tastes of the market. 

Frequent food-focused programming will also 
occur within the market that will attract people of all 
interests and abilities.

Health equality will be maintained through the EBT 
program that will be an expansion of the Farmers’ 
Market on Broadway program.

Working with architects, On Broadway will transform 
a currently blighted building into an attractive, public 
space for families, friends and business professionals to 
gather, whether it is to purchase food and eat it on site, 
enjoy culinary experiences in the commercial kitchen or 
meet up in the members’ space to socialize and work.

The Public Market’s event space will also host private 
and public gatherings and a year-round calendar of 
special events in addition to culinary programming.

ENHANCED ECONOMIC IMPACT

ENHANCED CULINARY EXPERIENCES

ENHANCED EMPLOYEE AND VISITOR EXPERIENCES

On Broadway, Inc.
340 N. Broadway, Suite 165
Green Bay, WI 54303

920-437-2531
greenbaypublicmarket.org

THE PUBLIC
MARKET
CAMPAIGN
Creating Green Bay’s public market with public purpose.



NAMING 
OPPORTUNITIESTHE PUBLIC

MARKET
CAMPAIGN
Creating Green Bay’s public market with public purpose.

(NAME) PUBLIC MARKET SQUARE
$3,000,000
In recognition of a gift at this level, On Broadway 
seeks to add an organization’s name to the city square 
surrounding the public market. For example, Green Bay 
Public Market presented by (NAME). (One)

PUBLIC MARKET MAIN HALL
$1,500,000
In recognition of a gift at this level, On Broadway seeks 
to name the market’s atrium. (One)

PUBLIC MARKET KITCHEN
$500,000
In recognition of a gift at this level, On Broadway seeks 
to name the market’s commercial kitchen.

PUBLIC MARKET EVENT SPACE
$500,000
In recognition of gifts at this level, On Broadway seeks 
to name the market’s event space.

On Broadway, Inc.
340 N. Broadway, Suite 165
Green Bay, WI 54303

920-437-2531
greenbaypublicmarket.org

Giving Participation Levels
Gifts to the Green Bay Public Market campaign at the following levels are eligible for naming opportunities.

Naming opportunities are based on availability. 
Please indicate your interest on the pledge card and details will be confi rmed with you by On Broadway.

PUBLIC MARKET PLAZA
$250,000
In recognition of gifts at this level, On Broadway seeks to 
name the market’s terrace and outdoor seating areas.

PUBLIC MARKET LOUNGE
$250,000
In recognition of gifts at this level, On Broadway seeks to 
name the member space.

PUBLIC MARKET CHILDREN’S AREA
$150,000
In recognition of a gift at this level, On Broadway seeks to 
name the public market’s children’s area.

Additional giving levels:

PUBLIC MARKET CHAMPION: $50,000
PUBLIC MARKET AMBASSADOR: $25,000
PUBLIC MARKET ADVOCATE: $10,000
PUBLIC MARKET FRIEND: $5,000



CONTACT INFORMATION:

________________________________________________________________________________________________________
Donor (Company/Individual)

________________________________________________________________________________________________________
Please indicate how you would like to be recognized in donor recognition materials (if different from above)

________________________________________________    _________________________    ________     ________________
Address                                                                             City                                           State            Zip

_________________________________________       ___________________________________________________________
Phone                                                                      Email

TERMS OF PLEDGE:

________________________________________________________________________________________________________
I am interested in this naming opportunity. Naming opportunities are based on availability. Please indicate your interest 
on this Pledge Card and details will be confi rmed with you by On Broadway, Inc.

My pledge is to be paid as follows (make checks payable to On Broadway, Inc.):

� I am supporting this campaign with a one-time gift of:  $ __________________________________________________

� I am supporting this campaign with a multi-year gift of:  $ _________________________________________________

Beginning on (date): ____________________________________ to be paid over _____________________ years

Please invoice me:     □ Annually      □ Quarterly      □  Monthly      □  Other:  _____________________________

My gift will be matched by: ________________________________________________________________________________

□  Matching gift enclosed      □  Matching gift form will be sent

� I wish for my gift to remain anonymous

Notes: __________________________________________________________________________________________________

Donor Signature: __________________________________________________________   Date:  _______________________

For other ways to give, please contact Chelsea Kocken 
at 920-680-1684 or chelsea@onbroadway.org

For your records, this letter acknowledges that no products or services 
were provided for this contribution and it is tax deductible to the fullest 
extent of the law. On Broadway, Inc. is a 501(c)(3) organization.

Return this form and 
payment to:
On Broadway, Inc.
340 N. Broadway St. #165
Green Bay, WI 54303

PLEDGE FORMTHE PUBLIC
MARKET
CAMPAIGN
Creating Green Bay’s public market with public purpose.



It’s a new day on Broadway!

The Green Bay Public Market is just the beginning for 
planned development in the Broadway District. On 
Broadway, Inc., a non-profi t organization that will own 
and operate the public market, is seeking to brand 
the block bordered by Broadway, Dousman, Chestnut 
and Hubbard streets as Public Market Square.

Public Market Square will become the epicenter of 
not only that block, but the entire Broadway District 
and the near west side of downtown Green Bay.

Streetscaping, lighting and other visual 
enhancements being added for the Green Bay Public 
Market will be implemented around the block and 
eventually throughout the Broadway District. The 
enhancements will reconnect neighborhoods and 
tie together residents, visitors and business owners 
while physically and visually eliminating barriers 
between Broadway and neighborhoods immediately 
to the east and west. Re-establishing an east-west 
openness along Hubbard Street will also be part of 
the initiative.

To make Public Market Square a reality, we need 
your help!

On Broadway is seeking a partner to join us and 
sponsor the branding of the block by adding its 
name to Public Market Square. 

The partnering organization will benefi t from having 
its name in front of:

250,000 annual visitors to the Wednesday 
Farmers’ Market on Broadway

1 million annual visitors to the Green Bay 
Public Market

37,800 vehicles daily on Broadway and 
Dousman (WisDOT)

50,000+ followers and fans on social media

If your organization is interested in partnering with 
On Broadway on Public Market Square, please 
reach out to Chelsea Kocken at 920-680-1684 
or chelsea@onbroadway.org and help us transform 
the Broadway District!

PUBLIC MARKET SQUARE

On Broadway, Inc.
340 N. Broadway, Suite 165
Green Bay, WI 54303

920-437-2531
greenbaypublicmarket.org

THE PUBLIC
MARKET
CAMPAIGN
Creating Green Bay’s public market with public purpose.

Green Bay
Public Market


